

http://www.youtube.com/watch?v=82KyZ1GH3KI
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Video nemusi byt
brand bullshit

ROI, CTR, CR, WTF?
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1 rok a 6 mesicu

300+ videi

X 000 000 spendu

100+ variant vyhodnocovani

4 formaty kazdého videa

4 lidi v tymu

2 zeme

/ brandliftu

0 presnych modelu k vyhodnocovani

- - - -
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CTR banneru a konverzni pomér banneru
Konverzni pomer nabidek

CTR searche

Hledanost brandu

Spokojenost partneru®

Atribuci

Brandlift*

k diskuzi véetné nahledu brandliftu
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[ Kampan 1 byl na Slevomatu }

Téma + demografie } LTéma + demografie + videl video}

[ Kampan 2 nebyl na Slevomatu }

Téma + demografie } LTéma + demografie + videl video}




Brand campaign increased display conversion rate

Haven't visited in past year

é Seen video @ Haven't seen video

Visited in past year

é Seen video @ Haven't seen video

CPA |
s M 155 indexe) 246 417
g‘i’g" 3.17 % 1.78 %

l : .
i # of conversions in each group > 60

Google | Youlf # of conversions in each group > 60



Sales Performance Shopping Behavior

Product Revenue ¢ Unigue Purchases Quantity Avg. Price Avg. QTY Product Refund Amount Cart-to-Detail Rate
GZK464|ED4.?1 1 ‘043 1 ‘081 CZKA429.79 1.04 GZK3|3?8.51 1.96%
CZK235,964.11 (50.79% 555 (53.21% 276 (53.28% CZKA09 .66 1.04 CZK1,036.36 (30.68% 2.28%

CZIK228,640.60 (49.21%] 488 (46.79% 505 (46.72% CZKA452.75 1.03 CZK2,342.15 (69.32% 1.67%



[ Publikum byl na webu }

Byl a videl } [ Byl a nevidel

[ Publikum® nebyl na webu a videl }

Nebyl a videl } [ Nebyl a nevidel
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+ 30 % CTR
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Brand interest lift by frequency

Uzivatelé, kteri videli

. FPV——
reklamu, hledali e —
u F
Slevomat o 54 % vice e
Uméra mezi poétem -
zobrazeni a hledanim
funguje. o
1 _ aa2%
impression
2 _ 458%
impressions L%~ 1119
Google ?';pressiuns ﬁnaﬂ,






http://www.youtube.com/watch?v=kMNOhqir354
http://www.youtube.com/watch?v=e3iW0IT0mA4



https://docs.google.com/file/d/0ByByt4qeO6eqZTJyNUtlVGFkS1E/preview

Vlastni ucet pro video
VyloucCeni vsech co byli na Slevomatu v poslednich 90 dnech (prisne?)
Mereni konverzi 7 dnu po shlednuti videa (mirne?)



Campaign

001V - Produkt - cestovan|( - instream - rezervace - 0817

Other
Computers

Maobile devices with full browsers

Budget

CZK10,000.00/day [-]

Status

Eligible

View rate

43.06%

47.74%

47.83%

34.51%

Conv. rate

0.09%

0.00%

0.10%

0.07%

Cost/ conv.

CZK509.55

CZK0.00

CZK429.75

CZKB59.44


http://www.youtube.com/watch?v=M_9KNgsFCBE
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http://www.youtube.com/watch?v=cM6U5e9lvXI
http://www.youtube.com/watch?v=1qRAPyqWya0



http://www.youtube.com/watch?v=PgtFFx0vVe8

Prumeérna cena za odbér
200+kc vs 150kc¢ vs 80ké

+ Zobrazuje se na vsech zarizenich
+ Jednoducha sprava a vyroba
- Vzhled



Ruzné sestavy s ruznym typem cileni (kw, témata, zajmy, kanaly)
Sledovat cenu za odber jednotlivych sestav
Na urovni targetingu Adwords neukazuje earned subscibers!






Instream neni vhodny na sbér subscribert az 10x vyssi CPS (WTF? CPS?)
Mobil ma az 6 nizsi CPS nez desktop a tablety jsou dvakrat drazsi nez mobil
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YOU'RE\A GENIUS.
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“Instream pro vykon na desktopu

Indisplay pro subscribery na mobilu”
Radek Hudak





http://www.youtube.com/watch?v=8QypT11IW48
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Diky!

Otazky?

@hudinx / radekhudak@gmail.com / rahu.cz :)

’- ‘ Q .
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Diky!

Kredity pro PPC camp

100 za email a subscribe :)

https ://docs.google.com/spreadsheets/d/1Bj825BvD6SQ9VHGB4Arnrebt0fJ9_mi2y8POIli6XCuM/edit#gid=0
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