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INTERACTIVE CITIES
Aims at exploring how digital, social media and user generated content can improve 
today ́s urban management in the European cities, no matter their size. This will be 
achieved by:  
1) redefine and deepen the concept of citizenship and civic engagement today, providing 

a path to spark cohesion, commonalities and shared value as well as increasing sense 
of place. 

2) improve the quality of public services, in terms of efficiency and transparency, and 
even widen the current service chart provided by the local authorities.



SOCIAL MEDIA 

Benefits 
- Increased participation and engagement 
- Access to networks 
- Crowdsourcing solutions and innovation 
- Improved Transparency 

Drawbacks 
- Destructive behavior 
- Overrepresentation of certain demographics 
- Quality of content 
- Privacy issues



POTENTIALS 

- fine-tune services and deliver them where needed 
- tap into public sentiment in real-time 
- reach out to the public in new ways 
- surveys and publicity at low cost  
- enhanced cross-department cooperation 
- open up public participation: motivate and empower



SELECTIVE ENGAGEMENT

FULL ENGAGEMENT



Some themes 
we can apply 

Social Media to

#environment

#tourism

#employment

#businesspromotion

#planning

#mobility

#socialservices

#education



Next Hamburg #planning

Next Hamburg is a platform where citizens ideas are collected and clustered in projects that 
will build the vision of Hamburg 2030 and possibly implemented today.



Leerstandsmelder#planning

Hamburg’s Leerstandsmelder map highlights the 
importance and possibilities of vacant buildings

http://www.leerstandsmelder.de/hamburg


The Crowdmap platform, developed by the Kenyan software company Ushahidi, helped 
enhance public response in situations as diverse as earthquakes in Haiti, military 
conflicts in Kenya or street violence in Mumbai.

Ushahidi #environment

http://www.ushahidi.com


CuCu #employment

The Cu-Cu application developed by the London-based temporary use agency 
Meanwhile Space links property owners to social enterprises looking for space and help 
brokering mutually benefiting rental agreements for formerly vacant buildings.

http://www.cu-cu.co/
http://www.meanwhilespace.com


Costo #businesspromotion

 Costo, a new program by the Paris 
municipality’s mixed company Semaest 
brought together shopkeepers, residents 
and software developers to create 
applications through which proximity retail 
gains more visibility and can respond better 
to the needs of customers.

http://www.costo.paris/
http://www.semaest.fr


Synathina #services

Synathina, an online platform embraced by the Athens municipality, maps citizen initiatives that 
improve the quality of life of citizens and strengthen the city’s social net, and looks for 
administrative ways to remove the barriers they encounter and facilitate their activities. 

http://www.synathina.gr


Barcelona Markets#businesspromotion

A Twitter account promoting local markets, activities and events: part of the social media ecosystem 
of the city.  

https://twitter.com/mercatsbcn?lang=it

https://twitter.com/mercatsbcn?lang=it
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FOLLOW AND CONTRIBUTE! 

Facebook: interactivecities 

Twitter: interactivecit 

levente.polyak@eutropian.org 
daniela.patti@eutropian.org 

mailto:levente.polyak@eutropian.org
mailto:daniela.patti@eutropian.org

