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NON-LIFE TOTAL GROSS PREMIUM PRODUCTION

▪ By end of March 2022, with ₺ 5,669 million total gross 
premium production in the non-life insurance sector, 
market share of 15.20% was achieved. 

▪ Sector leadership remains strong.

▪ Premium production of the 3 months increased by 73.97% 
compared to the same period of the previous year.

▪ In the 3rd Month of 2022 (March 2022), our premium 
production increased by  75.23% compared to the
production in the 3rd Month of 2021 and reached ₺ 2,141
million.

• C: Cumulated M: Monthly

The First 3 Months of 2022

Sector

Ranking

Premium Increase 

Rate %

Market Share % 15.21% 15.20%

1 1 1

17.40% 16.04%

1 1

2021/3 C 2022/3 C

5,669

3,259

73.97%

2021/3 M 2022/3 M

2,141

1,222

75.23%

Premium Production 

(₺ M)

The 3. Month of 2022
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NON-LIFE MAIN BRANCH GROSS PREMIUM PRODUCTION

40.80% 13.00% 16.12%

1 1 1

The First 3 Months of 2022

Sector 

Ranking

Prim Üretimi (Mio TL)

% Branch Share 44.92% 19.06% 15.26% 7.06% 3.86% 3.67% 6.16%

71.91% 106.28% 71.94% 58.33% 63.42% 18.63% 85.86%

6.69% 26.34% 3.06%

6 1 7

9.30%

2

▪ Ranked the first in General Losses, Land Vehicles 
Liability, Fire and Natural Disasters and Accident 
branches, and the sixth in Land Vehicles according to 
premium size by the end of March 2022. 

▪ It has market shares of 40.80% in General Losses; 
13% in Land Vehicles Liability, 16.12% in Fire  and 
Natural Disasters, and 26.34% in Accident.

▪ The biggest premium production share of 44.92% in 
the General Losses, in the  Company’s total premium
production, increased by 71.91% to ₺ 2,547 million.

▪ After General Losses, Land Vehicle Liability and Fire 
and Natural Disasters have premium increase rates of  
106.28% and 71.94%. 

Market Share %

Premium Increase 

Rate %

Premium Production 

(₺ M)

865

400
219 208 349

ACCIDENTLAND 
VEHICLES-MOD

GENERAL LOSSES LAND VEHICLES 
LIABILITY-MTPL

OTHERSSICKNESS/HEALTHFIRE AND 
NATURAL 

DISASTERS

2,547

1,081
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372

BROKERBANK

1,071

AGENCY DIRECT

2,700

1,527

DISTRIBUTION CHANNEL GROSS PREMIUM PRODUCTION

Premium Increase 

Rate %

51.47% 7.65% 24.20%

1 4 1

The First 3 Months of 2022

Sector

Ranking

Prim Üretimi 

(Milyon TL)

% Channel Share 47.62% 26.93% 18.89% 6.56%

49.64% 75.69% 174.36% 90.40%

6.07%
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▪ Ranked the first in Bank Channel, the fourth in Agency Channel, the first in 
Direct Channel and the fifth in Broker Channel according to premium size
by the end of March 2022.

▪ It has market shares of 51.47% in Bank Channel; 7.65% in Agency Channel, 
24.20% in Direct Channel and 6.07% in Broker Channel.

▪ The premium production of the Bank Channel, which has a 47.62% share in 
the  Company’s total premium production, increased by 49.64% to 
₺ 2,700 million.

▪ The premium production of the Agency Channel, which has a 26.93% share 
in the  Company’s total premium production, increased by 75.69% to 
₺ 1,527 million.

▪ The premium production of the Direct and Broker Channels, respectively 
increased by 174.36% and 90.40% to ₺ 1,071 million and ₺ 372 million.

Market Share %

Premium Production 

(₺ M)


