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For designers and product managers, the search for new 
and innovative suppliers of performance textiles, 
components and apparel seems to be just as time 
consuming and elaborate as the proverbial search for the 
needle in a haystack. Simplifying this task, reducing the 
expenditure of time and yet improving the results – this 
is the aim of the presentation platform dedicated to 
sourcing in the textile value chain.  

In its structure and concept, ISPO Textrends is very 
similar to award contests. The participants apply with 
their most innovative products, which are reviewed by 
two international juries of experts. The best entries are 
chosen and will benefit from extensive sales and 
promotional services.

Dates for the ISPO Textrends 2023  
Spring/Summer contest:
January 9, 2023 Start of application phase
March 31, 2023 Final application deadline
April, 2023 Jury meeting 
June 4-6 Outdoor by ISPO

We continuously update the information on our  
website. If you have questions, please get in touch  
via stephanie.ledru@lol-marketing.com

ISPO Textrends – 
Your gateway to 
future trends.

For more details please visit 
foursource.com/ispo-textrends-award

Participate now.
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Products can be entered for the product segments 
textiles, components and ready-made-garments. 
Please see pages 5 & 8 for more details

An international jury will select the Best Product, the Top 
Ten and Selection products in each category.

All awarded products receive an outstanding ISPO 
Textrends benefit package. 

The participation at ISPO Textrends is free of cost but, if 
selected by the jury, the respective companies will 
receive the benefit package for a promotion fee.

What does the jury need to evaluate your product? 
1.  Completed online application 
2.  For each application, two product samples must be
 submitted: two samples 50 x 50 cm for fabrics and   
 two pieces of each garment, accessory or trim.
 Please send those samples before the final deadline to : 
 Lol Marketing
 Stéphanie Ledru
 6, rue du Chêne
 72650 La Milesse
 France
 Mobile: +33 6 28 70 87 11
 stephanie.ledru@lol-marketing.com
3.   All relevant background information as certificates, 

laboratory tests etc.

The main facts 
at a glance.

Apply now: ispotextrends.awardsplatform.com
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Innovative fabrics, fibers, trims, and accessories can be entered in the following 10 categories. At the 
jury meeting 2 categories will be added: Accelerated Eco and Performing Finishes.

Categories for performance textiles & components

Base Layer
Next-to-skin fabrics with pre-
shaping, support, thermal or 
moisture management 
performance. Softness, comfort, 
anti-bacterial or eco-friendly 
properties are added values.

Membranes & Coatings
Technical membranes, stretch, 
waterproof, windproof with two or 
three layers. Reflective and 
UV-resistant are added values. 
Teaming function with fashion as 
colored and printed graphics 
combine.

Fibers & Insulation
Traditional feather down, hollow 
and cross-section man-made or 
natural fibers with enhanced 
benefits for activewear. Biomimicry 
features through virgin and 
recycled synthetic fiber delivery, 
with thermal regulating finishes 
offering added warmth.

Second Layer
Fleece fabrics, lightweight protec-
tive fabrics and performance linings, 
stretch or non-stretch. Advanced 
thermal management. Natural 
fibers from wool and cotton sustain-
able fibers, including cellulosic, 
work alongside next generation 
synthetics, both virgin and recycled. 

Street Sports
Fabrics range from ubiquitous 
denim with new performance 
levels to lighter functional fabrics 
and finishes with a fashionable 
edge that meets the demand of 
today’s urban offering for second 
and outer layers.

Trims & Customisations
Films and tapes for protective 
sealings and welded applications 
feature. Technicity combines with 
creativity, as technical ribbons, 
cords, embossing and transfers 
offer the opportunity to create a 
customized signature style.

Beachwear
From scuba to swimwear, functional 
fabrics are key to the increase in 
water sports. Quick dry, UV+, salt, 
sand and sun lotion resistant allow a 
higher level of flexibility and durabili- 
ty. Recycled synthetics, especially 
from the ocean appeal with beach- 
to-street apparel adapting to 
different occasions and adding to the 
eco aspect of less is more. 

Outer Layer
Lightweight but ultra-resistant woven 
shell fabrics, with surface perfor-
mance. Stretch, waterproof, wind-
proof, breathable feature for ultimate 
protection against the elements. High 
tenacity micro light rip stops work 
alongside matte and bright woven 
fabrics.

Soft Equipment
Performance products for tents, 
backpacks, sleeping bags, shoes, 
etc. Lightweight, durable, 
abrasion-resistant, UV-protecting, 
waterproof, etc. are required 
benefits.

Accessories
Essential ingredients ranging from 
zippers to buttons and snappers in 
a wide range of materials. 
Innovation features in lightweight, 
durable and waterproof functional-
ity, strong performance essential 
to the physical activity and the life 
of a product. 
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Across some categories (Base Layer, Second Layer, Outer Layer, Street Sports, Membranes & 
Coating and Soft Equipment) we will honor products with outstanding achievements in terms of 
sustainability and products that stand out for their finishes.

During the application process, participants can choose whether they want to be part of one of these 
special evaluations. At the jury meeting, the jury will decide which products qualify for Accelerated Eco 
or Performing Finishes and move these products to the respective category. Products that do not 
qualify for the Cross Categories will be evaluated within the basic category they have originally been 
entered for. 

Cross Categories for performance textiles 
& components

Accelerated Eco
Products setting a new standard 
in terms of sustainability: 
innovative performance yarns that 
require reduced heat for 
settability, heightened efficiency 
in terms of water and energy 
savings, a reduction of waste and 
reduced or optimized processes 
throughout the textile chain. E.g. 
recycled or biodegradable yarns, 
yarns for long-lasting products, 
dope-dyed yarns for water and 
energy saving, natural dyes, etc.

Performing Finishes
Outstanding innovations in terms 
of finishes: products that are using 
anti-odor, anti-bacterial or 
protective finishes for well-being 
and personal protection. E.g. far 
infra-red, chromatic change 
coating, reflective finishes, smart 
finishes etc.
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Each entered fabric & component will be evaluated according to the following five criteria:

In addition to the five basic criteria, products in the category Accelerated Eco will be evaluated according to their 
achievements in terms of “Eco/Sustainability”. This criteria is double weighted in relation to all other criteria.

In addition to the five basic criteria, products in the category Performing Finishes will be evaluated based 
on their finishes. This criteria is double weighted in relation to all other criteria.

Criteria Definition Procedure

Performance Evaluate the primary performance of the product 
in improving the wearer’s activity level; enhanced 
performance like moisture management; energizing 
properties; FIR fabrics; compression

Rated 0 – 4: according to internatio-
nal textile standards

Best Hand Touch and feel (may also apply to a multi-functional 
fabric that is incredibly soft and lightweight)

Rated 0 – 4: sensory test lightweight 
can be defined for each category 
separately

Creativity Applies to a trim or print technique with a strong 
fashion aspect, especially regarding importance of 
brand names on garments

Rated 0 – 4: sensory test, based on 
the jury’s experience; judging based 
on congruence with ISPO textile 
trends, plus the use of new technolo-
gy e.g. printing etc.

Innovation Genuinely new development or process (use of brand 
new fibers, innovative combination, special fibers, etc.)

Rated 0 – 4: the newer the innovati-
on, the more points will be given

Best Multi- 
Function

Evaluation of the product’s number of powerful perfor-
mance characteristics (laminated or bonded fabrics)

Rated 0 – 4: according to internatio-
nal textile standards

Eco/Sustain- 
ability

Applies to waste reduction, low energy and water use 
in production & recycling criteria – depends widely on 
accepted certificates

Rated 0 – 4: total reduction in  
comparison to the prior year and 
total consumption per unit

Performing  
Finishes

Products that are using anti-odor, anti-bacterial or 
protective finishes for well-being and personal  
protection – Far Infra-red – chromatic change coating 
– reflective finishes – smart finishes etc.

Rated 0 – 4: use of any performing  
finishes for adding performance 
value to the product

Criteria for performance textiles 
& components
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Innovative garments and accessories can be entered in the following 8 categories. At the jury meeting 
2 categories will be added: Accelerated Eco and Smart Technologies.

Categories for apparel

T-shirts
Next-to-skin garments and base
layers, short or long sleeve, that
score with breathability, moisture
control, and quick drying
properties. Dynamic design
allowing freedom of movement
and optimal support for best
performance.

Shirts & Blouses
Woven shirts and blouses with
bi-elastic fit and high degrees of
comfort for all kinds of athleisure
activities. Breathability, freshness,
UV-protection and antibacterial
properties are added values.

Underwear & Swimwear
Undergarments that best support 
any physical activity and swim-
wear for water sports. Anti-odor, 
quick dry, breathability, and 
maximal comfort are adding value 
as well as UV+, salt, sand, and sun 
lotion resistance.

Pullovers
Second and mid layers for optimal
insulation and flexibility during any
sports and outdoor activities.
Lightweight, breathable, quick dry
and temperature regulation are
added values.

Pants & Tights
Bottoms from base layers to outer
layers, trousers, tights, leggings
and shorts. High comfort and
optimal functionality for the
respective, designated sports and
outdoor activity.

Accessories
Textile accessories that are
essential for sports and outdoor
activities such as socks, head-
wear, gloves, scarves, etc. with a
functional element. Also shoes 
and equipment such as backpacks 
and bags.

Dresses & Skirts
Athletic dresses & skirts that offer
freedom of movement and optimal
support throughout physical
activities. Sophisticated designs 
and cuts make the garment 
interesting.

Jackets & Vests
Jackets and vests as mid and
outer layers. Softshell and fleece
jackets, padded, insulated and
down jackets, and coated weather
jackets that provide high resis-
tance to the elements. Additional
properties can be 3-in-1 functions,
waterproof, windproof, thermo
regulation or features adding func-
tionality for a specific activity.
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We will honour products with outstanding achievements in sustainability and smart technologies in 2
separate cross categories: Accelerated Eco and Smart Technologies.

During the application process, participants can choose whether they want to be part of one of these
special evaluations. At the jury meeting, the jury will decide which products qualify for Accelerated Eco
or Smart Technologies and move these products to the respective category. Products that do not
qualify for the Cross Categories will be evaluated within the basic category they have originally been
entered for.

Cross Categories for apparel

Accelerated Eco
Holistic and well considered
product concept with sustainable
aspects in every part of its whole
lifecycle: from design and
development, over production and
processing, to usability, durability
and finally to its end-of-life and
recycling.

Smart Technologies:
Products with smart and creative
features, that make the lives of
consumer easier: e.g. multi-func-
tionality, compatibility with
wearables etc. Smart technologies
can also refer to innovative
production processes, that make
the lives of producers easier.
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Each garment will be evaluated according to the following four criteria:

In addition to the five basic criteria, products in the category Accelerated Eco will be evaluated according to their
achievements in terms of holistic sustainability. This criteria is double weighted in relation to all other criteria.

In addition to the five basic criteria, products in the category Smart Technologies will be evaluated according to their
achievements in terms of smart features. This criteria is double weighted in relation to all other criteria.

Criteria Definition Procedure

Design Evaluate the overall look of the product: cut, workman-
ship, seams, material choice (fabric, trims). Additional 
focus on creativity and innovative character.

Rated 0 – 4: sensory test, based on 
the jury’s expertise.

Quality &
Performance

Performance of the product, submitted test results 
such as seam strength, dimensional stability, color 
fastness, abrasion resistance etc.

Rated 0 – 4: according to submitted 
test results and reports, based on 
international textile standards.

Sustainability Evaluation of raw material choice, durability, generated 
waste, water and energy consumption, dyeing process 
and additional social responsibilities undertaken.

Rated 0 – 4: depending on submitted 
certificates and the jury’s expertise.

Value Added value for the end consumer. Functionality, 
practicability, and comfort.

Rated 0 – 4: the higher the added 
value, the more points are given.

Holistic
sustainability

Integration of sustainable practices throughout the 
full lifecycle or the garment/accessory: from design to 
end-of-life and recycling. Considered are socio-ecolo-
gical impacts such as the production’s impact (both 
environmental and social), the raw-material selection 
and the social responsibilities undertaken.

Rated 0 – 4: the newer the innovation 
is, the more points are given.

Smart features Products that improve the garment’s performance and 
usefulness for the end consumer with the integration 
of new functionalities. Applies for electric, electroche-
mical, optical sensors, and more.

Rated 0 – 4: the newer the innovation 
is, the more points are given.

Criteria for apparel
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Each awarded product receives the following benefit package: Overview of Costs:

Benefits & Costs

*membership is per company and independent of the number of awarded 
products; if the company is already a member of Foursource, it will receive a 6 
month free extension of their membership plan.

€ (excl. VAT).

Best Product
(per awarded product)

1,750 €

Top Ten
(per awarded product)

1,750 €

Selection
(per awarded product)

800 €

Best 
Product

Top Ten Selection

Increased Publicity & Visibility

Product showcase at Outdoor 
by ISPO

Winner Ceremony

Foursource Digital Textrends Hub

ISPO and Foursource PR and 
Communication

Showcase of product and company 
within Foursource network

Appear on top of product search
results within Foursource

ISPO.com feature

Foursource Professional   Membership for 6 months*

Review and report about event 
activity (Textrends Hub at Outdoor 
by ISPO and Digital Textrends Hub)

Professional Product Representation

Professional photoshooting of 
your product

Feature in the ISPO Trendbook -
double page

Feature in the ISPO Trendbook -
single page

Ready-made Marketing Materials

Best Product label

Top Ten/Top Five label

Selection label

Winner manual (the How-to guide
for labels)

Textrends Trophy

Textrends Certificate
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Louisa Smith is an international textile trend consultant working with 
companies as early as three years in advance in all sectors of the 
textile chain, from fiber through to final garment. Louisa’s vision and 
research, monitoring textile developments through to global affairs 
has a bearing on delivering the right on-trend directions that connect 
the industry at all levels.

With over 25 years of international experience in the fashion and textile 
industry, Louisa works with a range of companies in delivering on-trend 
information and market intelligence at all stages. Graduating in Fashion 
and Textile design at Manchester Metropolitan University, her career 
commenced in the fashion manufacturing and textile hub of Hong Kong, 
developing connections with China, the USA and Europe.

An avid traveller, Louisa continues to monitor consumer habits, social 
aspects and retail developments throughout the world, incorporating 
what she sees and visualizes during her travels into her trend work.  
A regular on the international textile trade show circuit, her market  
and textile research and product development articles combined  
with published trends are featured internationally in a variety of trade 
publications.

ISPO’s 
Trend Expert
Louisa Smith
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Textile Trends
Spring/Summer 
2025

Visions for the Textile Industry
ISPO is your gateway for future trends. In cooperation with trend expert 
Louisa Smith ISPO has studied various global trends with influence  
on the textile industry and its products. In combination with the defined 
trend colors and five more detailed textile trends, these megatrends 
provide a good vision where the future of textiles will take us.  
ISPO is very pleased to have the opportunity to share these visions for 
Spring/Summer 2025 with the textile industry and to use these trends 
as a basic guideline for ISPO Textrends Award Summer 2023.

The megatrends show visions that are not specific to one particular 
area, but will influence the entire textile chain right down to the consumer. 
The color cards and the textile trends result from a range of influences, 
from consumer behavior to the global economy. Film, music, social 
media, art and many other activities are reflected in these trends.  
They form a basic guideline how new developments and innovations  
of ingredient products will be shown, presented and highlighted at  
ISPO Textrends Award Summer 2023.
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Vision for
Spring/
Summer 
2025

All Together Now!!! 
The Spring/Summer 2025 isn’t a race nor is it a sprint. Instead, players, at all levels, in the 
sports and outdoors industry drop their tunnel vision and team-up, through the supply chain, for 
the biggest relay race to date. 
 
We have reached a pinnacle towards absolute change, as 2030 looms, with the UN’s Sustainable 
Development Agenda approaching its deadline. When it comes to sustainable developments, one 
of the key goals in the Agenda is protecting the environment: the only way is up.  
 
The prevention of environmental degradation and resources is key as we move forward, with 
material suppliers, from fiber to finishes, continuously working to improve processes, reduce 
waste and resources harmful to the environment. However, it cannot be to the detriment of the 
consumer. Performance, function and fashionability all feature, with creativity being crucial in 
scaling-up new developments.  
 
Now is the time to buckle-up and join the race, this isn’t a solo journey but a team effort, passing 
the baton at each stage for a continuous loop of discovery and new directions. All levels of 
the supply chain through cross-industry know-how and consumer collaboration is essential, 
collectively developing new products with a clean provenance.  
 
Whilst activists wage demonstrations for climate change, the vast majority of consumers need 
to know more. This is where we group up, in reaching out to share the developments coming 
through. Communication is key, especially with brands, as they take accountability through 
sourcing, manufacturing and at retail through to the consumer.  
 
The overall mood of the trends reflects the uncertainty and turmoil in the world. There is a 
playfulness emerging, a reassurance for both industry and consumers to embrace the changes 
afoot. There has to be an element of humor and lightness, cheerfulness and camaraderie that is 
important about the great outdoors and the benefits of sports that feature in our mega trends. It 
is serious business, but you have to lift the mood, energizing the process.  
 
ISPO Textrends invites you to join the relay race with your company, ensuring you pass the baton 
on, for a smooth and positive direction for Spring/Summer 2025.
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For many seasons sustainability has been the ubiquitous word, but now 
it has switched to ‘greenwashing’ leading the bus as both unscrupulous 
and honest practices and ideas put into place don’t fit the true remit, 
which in turn leads to deceiving the consumer. Intentional or not, more 
has to be done in exposing the true DNA of ingredients and products 
that claim an accelerated eco drive.  
 
Pursuing a stronger eco-credential existence is essential, but it has to 
come from the ground up. It isn’t enough to offer take-back schemes 
just to send to landfill or inceration, it isn’t enough to deliver recycled 
fiber options that have to contain virgin fibers too. And then there are 
the claims from brands and companies through the supply chain that 
are simply too good to be true. 
 
The problem at large is the abundance of conferences and talks with 
little coming from them. Now, the industry has to react, in a transparent 
and true way. There is an increase in bio-based and biodegradable 
fabrics, water-free dyeing and printing processes, new ingredients from 
waste, and renewable energy, just to name a few. Additionally, now is the 
time to scale-up up the innovations from start-ups related to waste and 
recycling to commercial scales. The investment in this area is now due 
a return.  
 
Brands also need to convey the resource savings of a product from 
initial ingredients through to the manufacturing process. The ‘where 
and why' is an essential message to each product design, educating 
the consumer in a short and swift way, not just to the sustainable 
process but also through social responsibility. Yes, do highlight the new 
developments, but don’t exaggerate, even if you do mean well.

Mega Trend 1
Duty 
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Digitalization is here to stay, as we incorporate new practices for 
efficient sourcing, manufacturing, and retailing. With mirrors, apps, 
and customized fits through to new software, the digital revolution 
continues to gain ground.  Augmented reality (AR) is guiding the way 
forward for smoother and more efficient processes whilst artificial 
intelligence  (AI) enables a new pace. 
 
3D printing, printed circuit technology, the internet of things (IoT) 
connecting physically with digital, and diversity in design and 
customization all feature through today’s technology.  
 
Digital sourcing reduces the number of physical transactions, as well as 
speeds up the process. It is time to use digitalization to the benefit of a 
more efficient outcome, using connectivity for professional purposes, 
more so than personal, freeing up time, the most valuable commodity. 
 
Let’s not forget the metaverse. Still in its early stages, the metaverse is 
a curious phenomenon, leaving many puzzled as to where it fits within 
their company outlook. Product placement, offering downloadable skins 
within the gaming sector, through to digital avatars and virtual stores.  
 
The consumer has taken the lead in this sector embracing virtual reality 
(VR) through sensory products and personal avatars, competing in 
the sports and fitness arena.  This is only the beginning,  as online 
retailers deal in cryptocurrency and NFTs (non-fungible tokens) certify 
the authenticity and form part of collections. What is clear is that the 
marriage of AR in real-time and VR is tighter than ever. You can’t have 
one without the other.  

Mega Trend 2
Actuality
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Being is about life on life terms, as the burnout culture becomes a 
thing of the past, as consumers aim to achieve well-being within 
their lives. Physical fitness isn’t the only performance factor of being 
healthy, mental fitness is becoming a much-highlighted area that 
hasn’t been featured before. Self-care replaces selfishness, essential 
in emanating a well-being mode.  
 
The benefits of sport on the mind have been proven crucial in increasing 
endorphins. It doesn’t have to be a marathon. A leisurely walk, forest 
bathing, or hiking, can make a big difference in mental well-being. One 
step forward, not just for physical fitness and mental prowess is a key 
area that the sports and the outdoor industry can enable. Both physical 
and mental health is priceless, and this is where the sport and outdoor 
industry plays a key role.  
 
The Slow Movement also exudes a new sense of worth, as it reaches 
new levels, from domesticated routines, and urban commutes to a 
searing sense of sustainability. The message is clear, consumers must 
also be accountable but they also want to be connected in a physical 
way, not just a digital one.  
 
The outdoors sector, in particular, encourages a new stress-free 
existence. Wild camping, wild swimming, fitness team meet-ups, 
and H2H, carve a new direction in well-being. By removing ourselves 
from the fast-paced 24/7 hyper connected life, to digitally detox in the 
vastness of the great outdoors. Consider looking ahead than looking 
down at the smartphone screen. Travel takes flight, and city breaks 
feature as the street-to-peak concept leads to a new diverse design 
direction, With ‘quiet quitting’ now exposed, have we reached that 
Nirvana of a work/life balance? Here’s hoping.

Mega Trend 3
Being

17



Colors Spring/Summer 2025
All we need is love... 
A positive vibe immerses the colors 
on offer for the season, as we step 
back and look at tones that are soft 
and enveloping without neglecting the 
strength of hues that the performance 
sector requires. In turn, bold hues 
deliver a sartorial message.  
As with each season, we work 
from a CORE palette, highlighting 
the bestselling and new key tones, 
enhanced by four satellite color 
palettes that interact at various levels, 
depending on the creatives, and how 
they perceive the color use. 
With the color palettes, it is not 
ISPO Textrends’ intention to insist 
these colors are the colors for the 
season but to share our information 
and outlook with yours. In this 
way, our wish is to create a sense 
of individualism in a world of 
sameness, especially as consumers 
are reaching out to more unique 
options. 

Core 
Creating a sense of warmth, primary 
tones are taken to an even softer and 
naive approach. New additions to 
this palette include purple, a nod to 
the diversity that makes the global 
tribe one, delivering an uplifting 
effect and a sense of creativity, 
peace, and pride.  
This palette can be used solely 
or as anchors for contrasting and 
complementary tones from the 
satellite palettes or additional hues 
- there are no constraints here, there 
has to be a sense of freedom.

Gravity 
A grounded palette of summer hues for 
the great outdoors. Classic natural tones 
from earthy browns to key khaki are 
accentuated with berry and blue tones and 
geared towards a matte delivery for a 
reassuring density with gravitas. Team 
with the blue and orange tones from the 
CORE palette, accentuating these earthy 
tones.

17-6153 TPG

18-2320 TPG

16-4526 TPG

11-0601 TPG

19-1757 TPG

13-0858 TPG

14-0955 TPG

19-3911 TPG

18-2140 TPG

17-1464 TPG

16-0430 TPG

19-3953 TPG 19-1555 TPG

17-1322 TPG 17-4020 TPG

18



Trend editorial: Louisa Smith
Trend photos: Shutterstock/123rf

Color Reference: Pantone® Textile Color Guide – Paper Edition TPG.
The Pantone® colors printed may not reach the exact Pantone® standards. 
Please refer to the current Pantone® system for accurate matches.

Urban Space
Inspired by the continuing influence 
of urban landscapes, a spacious 
concept is taken in traditional 
built-up areas. Tones don’t just 
embrace classic grays, especially on 
the cool side, but also reach out to 
contrasting urban colors, giving a 
sense of reality. Work with the black, 
white, and pink tones from the CORE 
palette for contrast. 

Panoply
With shelter a key component for the 
outdoors sector, as performance 
fabrics and protective finishes 
protect the wearer physically and 
from the elements. Tone-on-tone, 
soft hues merge for an easygoing 
direction, understated in matte 
substrates and given an alternative 
direction when worked with bright, 
gloss, and metallic fabrics and 
coatings. Incorporate muted accents 
from the CORE palette to 
complement.

Treasure
“One man’s trash is another man’s 
treasure!” The inspiration from this 
comes from waste and recycled 
ingredients that can be used again 
and again. This modern treasure 
trove with appeal in a naive color 
collection, with bright tones catching 
the light amongst intense matte 
contrasts. Pull classic black, white, 
and solid primary tones from the 
CORE, to give a sense of added 
depth.

18-5121 TPG14-1133 TPG

16-1641 TPG 15-4101 TPG

15-0513 TPG 14-4715 TPG 16-1434 TPG

13-4108 TPG 16-3923 TPG

18-4530 TPG 17-1563 TPG 12-4705 TPG15-5421 TPG

13-0220 TPG 16-3118 TPG
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The Mood 
The force that nature can provide leads the way for new ingredients to 
complement the established sector. This source of sustainability 
surges as recycled fabrics and trims vie with bio-based and 
bio-degradable products. This isn’t the time to declare one sector is 
better than the other, this is about working parallel in achieving the 
same goal: a future. The wonder of nature will always inspire.

Circularity is a major direction, as are durable products in creating a 
longer life. But whilst sustainability is a key force, we can not forget 
creativity in terms of innovation and design, combined with sensational 
touch, no matter what. This is achievable, and it is not time for 
previously acclaimed developments to remain static, now is the time for 
the next-level developments to launch

The list of less resource-heavy products that damage the earth is 
endless and continues to develop. Water and energy savings, new 
ingredients from waste, through to high-quality products that will last, 
and delivering the ‘buy better, buy less’  are just a few.  Accountability 
isn’t just reliant on content, the manufacturing output has to change as 
carbon neutrality and offsetting, deliver a cleaner increase in the end 
and factories use renewable energy and solar power, reducing the 
energy from fossil fuels. This isn’t a solo sprint to the finish line but fluid 
transactions and transformations in both the natural and synthetic pool.

Textile Trend 1
Force of Nature

Imagine
Net Zero/Zero Waste
Degradable
Reusable
Circular Economy
Natural Wonder
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Material Ingredients
 Bio-based water repellant finishes - eliminating PFOA  

 and PFC chemicals
 Graphene for inherent strength in yarns and finishes
 Regenerative agriculture and increased bio-diversity  

 for wool, cotton, and leather
 Certified cotton
 Recycled and renewable lyocell
 High tenacity hemp - naturally UV protective, moisture  

 wicking, and odor resistant
 Cork – naturally water-repellent, stain resistant 
 Bio-based spandex
 Natural dyes - food waste 
 Degradable thermoplastic (TPE) stretch film and   

 coating
 Plant-based synthetics
 Bio-based lightweight insulation
 PFC-free DWR finishes
 Eco chemical technology 
 Recycled membranes
 UV protection

Focus On
 Bio-based accessories trims, and zippers to   

 complement bio-driven fabrics
 Vegan leather
 Mushroom leather/Cactus leather - vegan alternatives
 Transparency in animal welfare for down, wool, and  

 leather

 Food waste - pineapple and coconut fibers
 Upcycled scraps and dead-stock to create new fabrics
 Recycled lightweight insulation - synthetic and bio-  

 based
 Classic woven structures
 Matte touch, lightweight outer shells - sackable and  

 bio-based
 High-tenacity wovens for top and bottom weight with  

 high tenacity - check out hemp 
 Standard basics in a new guise - with bio-based and  

 bio-degradable options
 Multi-layer fabrics embracing bio-based and   

 biodegradability - from fiber to finish
 Lightweight, high-tenacity denim 

 2L and 2.5 L matte touch outer shells

Target Markets
 Outer shells and second layers for outdoor activity
 Urban sports and urban mobility - garment diversity 

 for work/play
 Soft equipment
 Active living
 Outdoor apparel, soft equipment, and footwear
 Mountain biking
 Hiking
 Camping
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The Mood 
Playfulness features amongst performance fabrics as surface effects 
create a 2 dimensional physical or optical texture. It’s time to lift the 
surface and create some razzle-dazzle for the Spring/Summer season. 
This is where creativity is at the core of the fabrics, in composition but 
also structurally. 

Tactility reaches out, the first port of call for consumers in-store. The 
sensation encourages the purchasing senses. With flat surfaces par for 
the course in the sports and outdoors sector, it is encouraging to see a 
new direction that embraces a strong fashion feel without neglecting 
functionality. Raised surfaces create enhanced tactility in regular and 
irregular directions. Contrasting dope-dyed yarns mimic reflective 
movements of water in two-tone aspects, with the addition of reduced 
waste and water saving.

Whether consumers embrace a slower pace of life, where work doesn’t 
overshadow leisure, or focus on sports benefits for both mental and 
physical wellbeing, where sustainability is core but without neglecting 
the sensory aspect of visual and physical tactility, this trend embraces 
all the nuances featuring in the developments this season. But the 
message here is, it doesn’t have to be dull - let's run riot with color, 
textures, and optical aspects, it is time to be playful and bring in some 
cheer. 

Textile Trend 2
Levity

Imagine
Optical illusion
Playful performance
Versatility
Magnetic appeal
Shout out
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Material Ingredients
 Synthetics - nylon, polyester - virgin, recycled, bio-  

 based
 Merino wool
 Mercerized cotton - natural sheen
 Man-made cellulosic
 Colored reflective yarns and coatings
 Upcycled cellulosic
 Recycled synthetic yarns and membranes
 Hemp - super soft with inherent performance
 Linen, Organic cotton, and silk
 Recycled and bio-based spandex
 Solution/dope dyed water-saving synthetics -   

 enhanced uniformity and fewer defects in the final   
 fabric
 Fancy yarns
 Yarn-dyed wovens - top and bottom weights
 Slub yarns
 Water-free digital printing 
 Cut yarns
 Laser cutting
 Bonding - bio-based laminates and glues
 Optically textured crushed plastics embedded in   

 silicon 
 Textured trims
 Raised zipper teeth - macro styling
 Innovative and creative zipper ribbons
 Phosphorous yarns and finishes
 Metallo-plastic yarns
 Colored membranes
 Encapsulated yarns and fabric clippings - using waste  

 as detail with clear membranes

Focus On
 Interlock 
 Terry toweling
 Optical ripstop 
 Blistered surfaces 
 Lightweight semi-bright gabardine and twills
 Perfect surfaces for optically illusive digital prints
 Moiré  bright shine rip stops - quiet to wear
 Corduroy - matte touch, cotton blends, pin or macro in  

 structure
 Ripple surfaces 
 Rib jersey
 Fancy mesh jacquard
 Two/tone effects - perfect for knits and wovens for an  

 ever-changing look
 Bio-based trims and labels
 Recycled plastic buttons and buckles 
 Bright tones and textures for trims
 Stretch jacquards create optical and physical texture
 Integrated woven prints

Target Markets
 Activewear - technicity and style
 Outerwear 
 Street Sports/Beachwear
 Active intimates
 Soft equipment
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The Mood 
Deciding the outcome of the end of life of a garment has to be 
considered at the initial phase of design, with a less complicated 
process benefitting a sustainable course when the content is a mono 
fabric. It doesn’t have to be 100 percent of a particular fiber/yarn, but it 
does have to come from the same gene pool, in order for efficient 
stripping of garments to be returned to the circular economy,  recy-
cled, upcycled, or disposed of through landfill, enhanced biodegrada-
bility is preferred here, incinerated or reused.

The slow movement is an influence here, as consumers look to a more 
conscientious approach, disregarding over-consumption, plus their 
interest in pure quality products, from fabric through to design. In 
addition the manufacturing of the fabrics, energy and water costs can 
be reduced significantly.

Consider keeping natural fibers raw, eliminating the need to dye, or 
working recycled yarns in colors pulled from the original products. This 
Absolute direction applies to apparel, soft equipment, and shoe design, 
where a less is more approach is taken in uncomplicated styling. This is 
by far the top eco-conscious activism tend that pursues the slow 
movement but at a growing pace. Watch this space as we see sports 
and outdoor brands deliver on this efficient circularity.

Textile Trend 3
Absolute

Imagine
Pure 
Conscientious
End-of-life
Pre-conceived
RawSlow 
Movement
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Material Ingredients
 Upcycling garments to fabrics
 Mono recycled insulation
 Plant-based synthetics
 Recycled membranes
 Certified cotton - organic cotton
 Recycled cotton - spun with conventional cotton for  

 strength or alternative cellulosic options
 Merino wool and wool - anti-mulesing for animal   

 welfare
 Lyocell and modal
 Dope dyed yarns - a massive reduction in water use
 Thermal regulating silk and wool with the added   

 benefit of anti-odor
 Performance finishes feature from micro-   

 encapsulated yarns and topical treatments
 Fruit by-product yarns teamed with cellulosic partners
 Natural dyes from food waste
 Stretch features mechanically or through coil style  

 yarns that stretch and recover like a spring

Focus On
 Soft and laid-back fabrics
 Opt for retro structures: pique, mesh
 Slub surfaces for a raw irregularity
 Linen and hemp - low water consumption at crop
 Single jersey - inherent stretch from synthetics

 Mechanical and engineered comfort stretch   
 eliminating the need for spandex
 DenimYarn-dyed shirting weight - use solution/dope- 

 dyed yarns for water saving
 Dye-free fabrics - keep it raw - recycled denim can   

 maintain a blue tone without the need to dye, recycled  
 polyester from grouped color bottles green, blue, and  
 brown don’t need to be dyed
 Clean designs, minimal details, eliminating or reducing  

 trims to aid stripping of the garments for their second  
 life
 High-tenacity denim, chambray, and corduroy -   

 consider hemp/cotton blends or man-made cellulosics
 Classic twill
 Gabardine
 Create microfiber fabrics with anti-shed functionality 
 Plant-based 80s ripstop

Target Markets
 Urban sports
 Outdoor excursions at all levels
 Versatile designs - across sectors 
 Lifestyle – athleisure  - travel 
 Footwear
 Yoga and soft sports 
 Golfwear
 Soft- equipment
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The Mood
The mood here automatically connects with the ocean as we search for 
ways to clean up our seas. This is an annual movement, but for the 
Spring/Summer season it resonates more, as traditionally,  consumers 
head to the beach or the nearest freshwater lake. This is a Deep Dive 
into new developments, specifically aimed at saving and repairing the 
ocean's ecosystem. Innovation and creativity take place under the 
sustainable umbrella. Multi-functional fabrics for versatile apparel 
design offers consumers added value, not just in terms of money 
saving, but time-saving too.

Beach and water sports are increasing, especially as a more inclusive 
offering is available. From windsurfing, wingsurfing and wingfoiling, the 
SUP board is no longer a solitary sight on the sea. The need for diversity 
ties in with the the bio-diversity of the eco-system, but also the 
inclusivity of summer beach activities, accessible to a wider range of 
consumers. The buy better, buy less mantra is applicable, as 
performance fabrics and apparel designs embrace multiple sporting 
disciplines.

Ocean plastic is collected and recycled into yarns and trims creating an 
interesting story to the consumer, easy to convey from the brands in 
highlighting their sustainable credentials. Neo-naturals see the 
increasing development of the benefits of seaweed and the concept of 
desalinating sea water for the textile sector. The developments for this 
trend don’t solely fall into the beach and water sports sector, it 
transcends all sectors, especially the developments in reducing and 
eliminating microfiber shedding. 

Textile Trend 4
Deep Dive

Imagine
Smooth
Carefree
Conscious Consumerism
Beach life
Buoyancy
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Material Ingredients
 Anti-fiber shedding synthetic yarns 
 Cellulosic yarns - cotton, hemp, and lyocell
 Recycled polyester - recycled nylon 
 Recycled synthetics from ocean plastic
 Neoprene - 1 - 5mm - for all year 
 Hydrophobic finishes - can be applied to wovens for  

 surf shorts to street shorts for a dry finish
 Hydrophilic finishes wick excessive water away -   

 perfect for towels and beach robes
 Chlorine and saltwater-resistant spandex
 Cork for fabrics and trims 
 Polypropylene
 Cotton
 Natural touch synthetics
 Recycled trims
 High-power single and warp knits for core stability in  

 swimwear                                                     
 Dope dyed yarns - energy, water, and waste savings
 Seaweed for wellbeing
 Micro-encapsulated chitosan
 Key performance: UV protection, quick-drying, anti- 

 odor

Focus On
 Eliminating microfiber shedding in fabrics   

 construction
 Fleece

 Interlock
 Natural rubber 
 Anti-shed microfiber base layers and soft equipment  

 for quick dry 
 Natural buoyancy features in innovative knits and   

 fabrics geared toward protective equipment
 French Terry
 Double-faced knits with a spacer feel
 Hydrophilic, water-absorbing micro-fleece and double  

 knits 
 Four-way stretch in lightweight wovens
 Quick dry
 Hydrophobic finishes - beach to street
 Bio-based glue - vegan
 Waterproof seam seals and tapes
 Waterproof zippers
 Water-free printing and dyeing
 Sealed fabrics that can be inflated for lightweight     

 protection

Target Markets
 Surfing
 Active living - beach to street
 Water sports - kayaking, supping, wind, and wing-  

 surfing
 Snorkeling and diving
 Wild swimming
 Sailing
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The Mood
The growth in the metaverse inspires this trend, as consumers are 
encouraged to perceive the world through a different vision. The same 
can be applied to fabrics and trims, as visionary developments feature, 
ranging from visually stimulating to physically stimulating fabrics. 
Augmented reality, with printed circuits connected to performance and 
competitive apps, connects the wearer to the wearables in order to 
compete.

Hyper-connectivity features, but it isn’t for communication or staring 
down at the smartphone screen, it is a hyper-connected function within 
fabrics that react to the wearer in enhancing their performance. FIR, 
body-mapped compression for muscular and skeletal support, aerody-
namic fabric surfaces - all function in this sector is to power the athlete 
further. With augmented intelligence connecting us to the metaverse, 
this trend connects the wear to VR and in real-time (IRT). 

Comfort and performance, from soothing to high-level protection 
features in lightweight perfection, embracing and fitting every nanosca-
le of the body. The fabric and trim direction isn’t the sole benefactor 
here, not only are they developed for high-level multi-performance, but 
they are also developed for the next-gen manufacturing process. Cut, 
make, and trim don’t feature here, as seam reduction and bonded 
seams replace traditional stitching. Laser cutting replaces traditional 
mesh inserts as punch-out and ventilation can be integrated into a 
garment. This is high-performance, next-level sportswear, allowing 
digitalization to play a role in its development.

Textile Trend 5
Mirage

Imagine
Streamline
Fantasy
Stimulation
Acceleration
Visionary
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Material Ingredients
 FIR - Far Infrared Rays in yarns and finishes - enhanced  

 wellbeing
 NIR - lightweight warmth stored from the sun
 Anti-bacterial 
 Anti-odor
 Quick dry polyester and nylon
 Cool touch
 Fade-resistant finishes
 UV protection
 Sensational touch nylon 6.6 with embrued function 
 Moisture management - high-level wicking for comfort  

 performance 
 Recycled synthetics from post-consumer plastic   

 bottles to used tires
 Bio-based synthetics
 Graphene yarns and finishes - high tenacity
 Polypropylene - ultra-lightweight performance
 Spandex - high power - virgin, recycled or bio-based
 Molded trims - reduced waste with recyclable   

 elements
 FIR - charcoal, coffee beans
 Micro-encapsulated well-being - from minerals to   

 vitamins that nourish the skin
 Nano-technology

Focus On
 Reflective coatings and trims 
 Compact single and double knits for circuit print   

 applications
 Printed sensors and embedded wearable technology
 Power knits

 A reduction of seams within a garment - anti-chaffing
 Vaporous outer shells
 Micro-light opaque knits
 High-compression single and double knits 
 Body mapping compression within warp knits
 Compact surfaces for laser cutting
 Sonic stitching and heat bonding with taping
 Paper touch rip stops
 3D printed trims
 Clean cut fabrics
 Laser cutting 
 Four-way stretch power warp knits 
 Bonding 2L or 2.5L 
 Lightweight 3L outer shells - contrasting fabrics
 Fabrics have to be lightweight but tenacious for long- 

 lasting performance
 Super light rip stops
 PFC - free lacquered watermark finishes 
 Optically illusive digital printing - water free
 Abrasion-resistant heat transfers with holographic  

 styles

Target Markets
 Fitness
 Running 
 Marathon and Triathlon
 Road cycling
 High impact sports
 Tennis
 Climbing 
 Team sports - football, rugby, baseball
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