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Executive Summary
The Female Entrepreneur Task Force (FETF) is an initiative aiming at
1. Grow and empower the existing Female Entrepreneurship Pool in Luxembourg and the
Greater Region
2. Attract successful Female Entrepreneurs from Europe (ROW) to Luxembourg
3. Leveraging and enhancing the existing support system to ensure that Luxembourg
becomes attractive for female entrepreneurs and investors
4. Provide the appropriate tools to potential female investors to do investments in startups
The FETF believes that Luxembourg should become a center of excellence for women in the
start-up ecosystem including entrepreneurs, investors and the support system/infrastructure.
In particular, in order for Luxembourg to become an attractive place for female entrepreneurs,
the Ministry of Economy has agreed to finance the present study with the following objectives:
1. map the female entrepreneurship ecosystem in Luxembourg,
2. identify existing gaps and opportunities in the market,
3. identify barriers that female entrepreneurs encounter,
4. do a preliminary mapping of the following European hubs: London, Berlin and Paris.
The objective of the study is to provide recommendations for an effective support of
current active female entrepreneurs in Luxembourg, for aspiring female entrepreneurs, and for
the general ecosystem development. Furthermore, the study helps assess the suitability of
setting up the program Springboard in Luxembourg or gauge other relevant options.
The definition of female enterprise for this study is as follows: A company that is constituted
as a proprietorship, partnership, corporation or joint venture which is at least 50% owned,
operated and controlled by women.
Based on the available statistics, mapping of the existing initiatives and supporting bodies,
and interviews with representatives of female entrepreneurs and female-focused initiatives
conducted, Luxembourg is deeply committed to offering entrepreneurs, both male and female,
a real ecosystem to prosper.
The study would like to highlight a couple of important conclusions:
1. There are a number of local and regional business mentoring and coaching programmes.
and female associations which could work more collaboratively towards greater
professionalism.
2. A lack of female role models for existing and prospective female entrepreneurs.
3. An overall struggle to find the balance between work and parenthood.
4

4. A difficulty to think big and scale which is most probably linked to the lack of access to
finance as well as internal mental barriers.
We recommend a holistic project providing both educational and financial support for
talented female entrepreneurs, building on the existing initiatives complemented by the
Springboard program (to be setup in Luxembourg). A close collaboration with the government
regarding initiatives fostering the ecosystem including themes such as parental leave and
childcare support in Luxembourg is also recommended.
The study gives the necessary data and facts to the members of the FETF initiative to start
the thought process on the objectives enumerated above. It is advisable to conduct possible
additional studies into the attractiveness and programs offered in other cities around Europe
with regards to female entrepreneurship to study best practices and implement them in
Luxembourg accordingly.
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1. Introduction
Over the past few years, the start-up ecosystem in Luxembourg has grown significantly and
the Grand-Duchy has been holding the flag of “Start-up nation”. Conscious that its economy
needs to diversify, support – public and private – blossomed everywhere in Luxembourg to help
entrepreneurs start their own venture.
The Ministry of Economy has also been supporting promotion of female entrepreneurship
and aimed at narrowing the gap between the number of male and female entrepreneurs via the
national women's Equality Action Plan (PAN Egalité) established in 2006.
In 2010, the Ministry of Equal Opportunities has ordered a study entitled "L’entrepreneuriat
féminin et masculin au Luxembourg" with the main objective of defining the obstacles faced by
women and men in various stages of business creation or recovery in Luxembourg. Although
many barriers that business founders face are the same for men and women, including access
to finance, gaps in skills management and paperwork, and ability to scale, to name a few, there
may be differences in behaviour and approach towards men and women when it comes to
starting a business in Luxembourg (Acket, S., Blond-Hanten, C. et al., 2010).
Since then the ecosystem in Luxembourg has evolved, and the Ministry of Economy has
recently set up the Female Entrepreneurship Task Force (FETF) in order to understand what
needs to be done in Luxembourg to further foster the female entrepreneurship base, and to
attract and retain women entrepreneurs from Europe. The present study has been performed
to assess the existing support to Female Entrepreneurs in Luxembourg and the Greater Region
and to identify the advantages of the current local ecosystem as well as its potential gaps on
the market and areas for improvement.
The objectives of the study are to provide the FETF and the Ministry of Economy with the
mapping of the existing female entrepreneurship ecosystem in Luxembourg, including list of
various initiatives and organizations providing support to female entrepreneurs (funding,
business mentoring, networking, etc.), the list of some organizations from other European
entrepreneurial hubs (namely Berlin, London and Paris) and testimonies from representatives
of Luxembourg based female entrepreneurs and leaders of female support organizations.
Depending on the conclusions of the study and feasibility constraints (such as budget and
time limitations of the FETF team), adjustments in the existing offering and launching of a new
product, service or initiative in Luxembourg might be envisaged to support the growing female
entrepreneur’s base in Luxembourg and attract new female entrepreneurs from Europe and
from the rest of the world.
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2. Background
In 2006, The Economist proclaimed that although traditional stereotypes have been
challenged and the roles of women and men in the economy and society have changed, it is still
difficult for women to prove their abilities, and that “women are the world’s most underutilized
resource (The Economist, 2006).”
Since then, a growing body of research has reinforced the idea that the economic
empowerment of women can significantly boost productivity, and that the world, including the
private sector, would benefit by focusing on the large economic opportunity of improving parity
between men and women. Achieving global parity has also become a key part of the Sustainable
Development Goals launched in 2015. The discrepancy matters – not only because of sexual
equality or fairness, but because we are missing out on the huge economic boost that tapping
this group's potential would provide.
A study of McKinsey Global Institute published in 2015 estimated that a scenario in which
every country matched the progress towards gender parity of its fastest-improving neighbour
could increase global GDP by $12 trillion (or 11 percent, in annual 2025 GDP), or up to $28 trillion
(or 26 percent to annual global GDP by 2025) in a scenario in which women achieved complete
gender parity with men, relative to a business-as-usual scenario (McKinsey Global Institute,
2015).
The statistics from Peterson Institute for International Economics analysis of 21,980 publicly
traded companies, in 91 countries from various industries and sectors published in 2016
revealed that there is more than enough room for improvement in getting to gender parity
(Noland, Moran & Kotschwar, 2016):
60% of companies had no female board members (13,017 firms)
Just over 50% had no female leaders (“C-suite”) (11,802 firms)
4.5% had female CEOs
3.8% of board chairs were female
For the purpose of the study we define female enterprise or woman-owned business as
a proprietorship, partnership, corporation or joint-venture that is at least 50% owned,
operated and controlled by women. For established companies the decision-making process
within the company needs to be influenced by female employee/ stakeholder with at least
one person within Senior Management being female.
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2.1.Advantages women can bring to enterprises (and countries)
Many universities and institutes have conducted research on the impact and influence that
women have on profitability of businesses, and a majority of executives believe gender diversity in
leadership is linked to better financial performance (McKinsey & Company Global Survey, 2010).
This may be because women think differently, a distinct perspective to the table and to
senior management1, and more diversity leads to better decision-making since mixed teams of
men and women are better than single-sex groups at solving problems.
Moreover, female entrepreneurs are often better than men at building teams and
communicating, are strong in agile learning and rate highly on all three personal attributes
known to contribute to leadership success which are tolerance of ambiguity, intellectual
curiosity, and emotional intelligence (Korn Ferry Institute, 2014). Therefore, female
entrepreneurs can be the needed catalyst to lead companies through periods of uncertainty.
The huge analysis of Peterson Institute for International Economics showed robust evidence
that having at least 30% of women in leadership positions, or the “C-suite”, adds 6% to net
profit margin (Noland, Moran & Kotschwar, 2016). The study looked at women in three
positions: CEO, board members, and members of the C-suite. It found female CEOs do not
systematically outperform their male counterparts (female board members association with
greater profitability was not statistically significant). But the C-suite results were clear: more
women translated to higher profits.

2.2.Challenges women face when starting and growing their companies
According to David S. Ricketts from the Technology and Entrepreneurship Center at
Harvard, the biggest obstacle women face when starting and growing any business is access to
funding and ability to raise capital 2. Despite evidence that women tend to have better
repayment records than men, they face higher barriers in this regard (Deloitte & BIAC, 2015).
According to data from United States Census Bureau analysed Coleman & Robb (2014)
women start companies with 50% less capital than male counterparts. Female-founded Inc.
500|5000 firms are less likely to raise equity financing from angels and Venture Capital than
male-founded companies (14.4% versus 3.6%).
The “Women-Owned Businesses in the 21st Century report” (U.S. Department of
Commerce, 2010) provides another proof that women business owners face greater funding

Stellings, B., vice president of corporate board services at Catalyst and former vice president of litigation at NBC Universal. Retrieved from
https://www.weforum.org/agenda/2016/05/this-surprising-thing-happens-when-you-put-more-women-in-theboardroom?utm_content=buffer1b01a&utm_medium=social&utm_source=facebook.com&utm_campaign=buffer
2 Comment is based on a survey of high-growth women entrepreneurs, angel investors, venture capitalists, government representatives, media,
academics, researchers and corporate executives who attended a recent DWEN Research Symposium. Retrieved from
http://www.forbes.com/sites/geristengel/2016/04/13/is-change-in-the-wind-for-women-entrepreneurs-raising-capital/#42f56b411bd2
1
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challenges than men. Some of the obstacles are internal, such as not dreaming big (so there is
no need for outside funding) and some obstacles are external, such as discrimination.
“These disparities are the result of the complex interaction of factors, including the
way private equity works, the way financial institutions operate, and the behaviour of women
themselves” states the Deloitte and Business and Industry Advisory Committee to OECD report.
“Men and women have different styles in “pitching” for funds and structuring their projects,
which may itself affect their ability to attract capital. Women too often lack the knowledge and
confidence to ask for large enough sums and to negotiate well on terms. Attracting funding is
also in part about building credibility and trust. For women to break into this circle of trust
requires a change in mindset and behaviour from all participants – male and female. Women
need to think bigger, ask for more, and seek out appropriate network relationships. Some
funding sources are changing their offerings to gender targeted products. Business
accelerators, programs that provide early stage development services such as mentoring and
equity based funding to small and medium sized businesses can also be catalysts of growth
(Deloitte & BIAC, 2015).”
Furthermore, women face mental barriers to leadership if there is a perceived conflict
between their professional role and their gender. There are two generally agreed-upon facts
that characterize the state of gender equality in today’s workplace. The first is that despite
increased attention paid to gender disparities, society’s archetypal business leader is still a man.
The second is that, despite the efforts by women and their advocates, this situation is changing,
but very slowly (INSEAD Knowledge, 2016). There are hidden factors that inhibit the process, at
least some of which can presumably be ascribed to unconscious bias and gender blindness
(Husu, Hearn, Lämsä & Vanhala, 2010).
And last but not least, family responsibilities have been a real constraint for female
entrepreneurs. “In countries that are more family-friendly and have greater support for childbearing and rearing, women experience less disruptions in their careers and are more likely to
make it to the top,” said Marcus Noland, executive vice president and director of studies at the
Peterson Institute for International Economics.
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3. Mapping Luxembourg
In Luxembourg, as in the neighbouring countries, the population tends to avoid insecurity in
their life; and job selection is part of this. Since the governmental and financial sectors are
considered relatively ‘safe’ most of the resident population works in these or closely related
sectors (Global Entrepreneurship Monitor, 2014).
Therefore, the biggest challenge for Luxembourg (perhaps more so than in other European
countries) is to encourage people to take entrepreneurial risks; to improve the reputation of
entrepreneurs on one hand and to increase the social acceptance of entrepreneurial failure on
the other. This implies changing cultural and social norms, and enhancing entrepreneurial spirit
and competencies by developing entrepreneurial education.

3.1.Statistics – Luxembourg in the European context
Women entrepreneurship is increasingly recognised as a key source of employment
creation and innovation and for addressing inequalities. However, women are still
underrepresented in business creation in Luxembourg, with the percentage of women among
entrepreneurs around 20%.
Figure 3.1 Factsheet for Women in Luxembourg

Business Decision Making

12%

Wage gap between genders

Of women on boards of listed

8.7%

companies 1

Two Highest Decision Making Bodies

11%
8%

between women and men 3

The employment rate of women

Of women in CEO position of listed

61%
10.0%

companies 1
Of women senior executives 1

Percentage of women in management
positions

22%

The overall difference in income

The employment rate of women 4
Below the male employment rate (71%) 4

Business permits issued by the
Ministry of the Economy

20.8%
17.5%

In large companies and SMEs in 2010 2

For women, out of the total number of
permits issued for natural persons 5
For companies managed by women 5

Sources:
1 European Commission, 2015 (http://ec.europa.eu/justice/gender-equality/gender-decision-making/database/index_en.htm)
2 EC DG Justice, Gender and Science, 2012 (http://ec.europa.eu/justice/gender-equality/files/epo_campaign/130911_countryprofile_luxembourg.pdf)
3 Eurostat Structure of Earnings Survey, 2011
4
OECD (2016), Employment rate (indicator). doi: 10.1787/1de68a9b-en; https://data.oecd.org/emp/employment-rate.htm
5 European Commission, 2011
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In terms of business permits issued by the Ministry of the Economy, General Directorate
for SMEs and Entrepreneurship (July 2011), the number for female individuals (natural persons)
was that of 304 which is 20.79% of the total number of 1462 of business permits issued for
natural persons. Regarding business permits issued for companies managed by women, it
amounted to 62, being 17.49% of the total number of 354 business permits issued for
companies.3 In 2014, 38.49% of permits were issued to women as compared to 61.51% for
men, and in 2015 it was 29.32% for women and 70.68% for men.
Based on statistics obtained from incubators like "nyuko", one third of all the projects
getting into "nyuko" for coaching and co-working space are women led companies. In terms of
fund raising, out of the current 16 projects in the program for raising capital, none are women
led and only two have a mixed team. Based on "Innohub" figures, out of 17 projects, only one
is led by a woman and two have a mixed-team.
Table 3.1 Luxembourg-based incubators: Participation at fund raising programs
Program

Total number of
start-ups

Number of start-up Number of start-ups
led by women
with mixed teams

Nyuko fund raising program

16

0

2

Innohub acceleration program

17

1

2

Furthermore, based on the figures released in June 2015 by the Organisation for Economic
Co-operation and Development (OECD, data from 2013) Luxembourg seems to be in a good
position regarding gender inequality as compared to its neighbouring countries. The following
figures depict share of men and women who are self-employed (Figure 3.2), employers (Figure
3.3), and own-account workers (Figure 3.4) in Luxembourg and selected OECD countries.
Figure 3.2 Share of men and women employers with paid employees4
(Percentage, 2013, OECD)
Women

Men

8
7
6
5
4
3
2
1
0

It should be noted that these figures cover not only the setting up of new businesses but also changes of manager in existing companies.
The share of self-employed women (with employees and without employees) is given in relation to the total number of women in
employment. The same indicators are calculated for self-employed men.
3
4
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As for OECD economies on average, two and a half times as many men as women are selfemployed with paid employees. In Luxembourg, 1.8% out of all working women are selfemployed with paid employees in comparison with 3.2% men (with the OECD average being
2.2% for women and 5.5% for men) suggesting that the ratio is slightly more favourable for
women in Luxembourg as compared to OECD average (Figure 3.2).
Similar pattern is reflected for self-employed men and women without employees (Figure
3.3). The size of discrepancy between self-employed men and women entrepreneurs or running
their own companies (as a sum of self-employed with and without employees) being much
lower in Luxembourg than in its neighbouring countries and United Kingdom can be best seen
in Figure 3.4.
Figure 3.3 Share of men and women self-employed without employees
(Percentage, 2013, OECD)
Women

Men

20
18
16
14
12
10
8
6
4
2

0

Figure 3.4 Share of self-employed men and women
(Percentage, 2015, OECD)
Women

Men

20
18
16
14
12
10
8
6
4
2

0

Furthermore, the discrepancy between women and men in access to training and access
finance5 – the two factors which are important when starting a business (enablers of economic
Access to training on how to start a business shows the percentage of women and of men declaring that they have access to tra ining on how
to start or grow a business.
5
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opportunity for entrepreneurs) – is considerably lower in Luxembourg than in OECD economies
in general (Figure 3.5). In Luxembourg, 42.2% of women declared they have access to training
on how to start or grow a business as compared to 61.2% of men (15.1% for women and 51.2%
for men in OECD countries), and 38.3% of women declared that they have access to money to
start or grow a business as compared to 44.3% of men (26.9% of women and 34.7% of men in
OECD countries).
Figure 3.5 Share of self-employed men and women
(Percentage, 2013, OECD)
70
61.2

60
51.2

% of men/ women

50
44.3

42.2

40

38.3

36.1

Men

34.7

Women
30

20

26.9

Gender Gap

19.1
15.1

10

6.0

7.9

0
Access to training - Lux

Access to training - OECD avg

Access to finance - Lux

Access to finance - OECD avg

Source: OECD (2013), Starting a business indicator

3.2. Classification – Entrepreneurial Ecosystem in Luxembourg
Luxembourg is deeply committed to offering start-ups a real ecosystem to prosper. Public
and private incubators for start-ups provide the appropriate support and advice to new projects
facilitating their development and growth and female business networks are in demand as well,
as most women in business find that other women with similar experience are their most
valuable form of support, inspiration and business connections (Robb, 2014).
The initiatives and platforms supporting the female start-up scene in Luxembourg, including
those focused entirely on female entrepreneurs as well as those who are gender indifferent
(accelerators, incubators and business mentoring programs) and private female clubs focused
on connecting women and empowering them in their professional and personal lives are
depicted in the visual chart (Figure 3.6). The complete list of initiatives describing the
ecosystem in Luxembourg and the Greater Region can be found in Annexes.
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Figure 3.6 Mapping Female Entrepreneurship in Luxembourg
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3.2.1. Governmental Good Practices in Luxembourg
Public policies that foster female entrepreneurship are important for increasing numbers of
successful women entrepreneurs. Such policies require frameworks that can provide pathways
for women to start and grow businesses, and to support gender equality more generally. The
objective of the Ministry of Equal Opportunities is to support the promotion of
entrepreneurship, both male and female, as women are still underrepresented creators of
business. The broad lines of action and specific measures were laid down in the national
women's Equality Action Plan (PAN Egalité) established in 2006 and renewed by the
Luxembourg Government in 2014. Initiatives supported and created by governmental bodies
are listed below.
"Journées Création, Développement et Reprise d'Entreprises" (The Business creation,
development and takeover days) have been organized in Luxembourg annually since 2010 by
the Chamber of Commerce, the Chamber of Skilled Trades and Crafts and the Ministry of the
Economy. The conference gives future entrepreneurs the opportunity to receive
advice and personalised assistance to successfully complete their projects.
The Business Mentoring Programme (launched by Chamber of Commerce in 2010) is a
confidential service offered by experienced persons acting as "mentors" to another, the
"mentorees" for the purpose of their projects. It has the potential to encourage more women
to venture into business creation or recovery but also have more women as mentors.
The association "Fédération des Femmes Cheffes d’Entreprise du Luxembourg" (FFCEL)
created in 2004 at the initiative of the "Union des Entreprises Luxembourgeoises" (UEL) and
the Ministry of Equal Opportunities and part of the platform "Conseil National des Femmes du
Luxembourg" (CNFL). It aims at achieving equal opportunities for men and women in the
economic and social environment in Luxembourg.
The Female Entrepreneurship Ambassadors Luxembourg (FEALU) is a network of
experienced and successful female business managers campaigning to encourage other
women, particularly those starting out in their careers or seeking a change in career, to set up
their own businesses, and is part of the Business Mentoring Programme framework. The
network is represented by eleven ambassadors who act as role models by telling their story to
raise awareness and encourage entrepreneurship as a career option for women of all ages.
They are part of the European Network of Female Entrepreneurship Ambassadors made
up of 270 entrepreneurs from 22 European countries. The Network has been very successful
and exceeded its objectives in terms of events organised and audience reached. Over 650
national meetings have been organised, reaching more than 61 000 would-be women
entrepreneurs. The ambassadors have supported the creation of more than 250 new womenled enterprises and created 22 networking and business support clubs for women.
15

Luxembourg Pionnières is a coaching programme supported by the "Maison du Coaching
Mentoring et Consulting" (financed by the Ministry of Equal Opportunities, and Ministry of the
Economy) specifically dedicated to female entrepreneurs who start their businesses to
accompany them with their business projects. It offers women entrepreneurs the opportunity
of linking with other networks in the world of business creation in Luxembourg and abroad,
including partnerships with hosting initiatives "nyuko", "Future Lab", "Technoport” and other
facilities. Within the past five years of existence the programme accompanied a total of 67
female entrepreneurs out of whom 36 have started their companies 6.
Another program under the patronage of "Maison du Coaching Mentoring et Consulting" is
the Female Board Pool, a platform for the contact between experienced and future female
board members and corporations whose goal is to substantially increase the percentage of
competent and committed women on boards in companies and organizations.
Furthermore, later in 2016 European E-Platform for Women Entrepreneurship and
European Network of Business Angels for Women Entrepreneurs should be set up and running.

3.2.2. Private female initiatives and clubs in Luxembourg
There are several female focused platforms and private clubs providing networking,
knowledge sharing and professional and personal development opportunities. The most
important ones and those mentioned by the interviewed representatives of the female
entrepreneurship base in Luxembourg are briefly introduced below.
First listed are female platforms focused on mentoring, sharing of professional knowledge
and organisation of workshops.
The Mumpreneurs Luxembourg Association is a network of dynamic women with
entrepreneurial spirit who share their experience and know-how in order to grow stronger
individually and as a group. They offer a platform where women can come together in a friendly
environment and support each other throughout their activities.
Girls in Tech is global non-profit initiative focused on the engagement, education and
empowerment of girls and women who are passionate about technology. Its aim is to
accelerate the growth of women who are entering the high-tech industry and want to build ICT
start-ups.
Geek Girls Carrots is a community for women in information and communications
technology organizing monthly meetings in Poland, Germany, Luxembourg and USA and
workshops in programming.

6

Statistics provided by Rita Knott, the director of Luxembourg Pionnières.

16

Moreover, there are a few private clubs and networks regrouping women around
professional and personal development, empowerment of women, and various social and
solidarity activities.
Inspiring wo-men project aims at increasing awareness and media exposure of professional
females who can serve as role models for other female entrepreneurs.
Zonta Clubs (Zonta Club Luxembourg, Zonta Club Esch-sur-Alzette, Zonta Club Eisléck and
Zonta Club Multiculturel) are part of the platform Conseil National des Femmes du Luxembourg
(CNFL) and bring together professionally active women of different nationalities wishing to
engage in social life in Luxembourg.
The International Business and Professional Network (The Network) promotes career and
personal development, professional networking, acts to foster and encourage social, cultural,
educational and philanthropic activities and serves as a resource for information in these areas.
Femmes Leaders is an association of women of influence, decision and action in
Luxembourg, representing all areas of activity, be it business, politics, media, research, of
education and civil society organizations.
Féminin Pluriel is a private network that brings together business women and women
around solidarity projects who wish to share experiences, learn and engage, and mobilize on
solidarity actions, and is part of Féminin Pluriel international.
Ladies Circle is a community for networking, fundraising and realization of social and charity
projects.
HubDot is a networking platform connecting women through storytelling.
Furthermore, there was Women´s Entrepreneurship Day (WED) organised in Luxembourg
as part of a global initiative and Inspiring Wo-Men Business Club Award organised in the past
years.

3.2.3. Gender-neutral start-up support in Luxembourg
Last but not least, there are a number of organizations supporting the start-up scene in
Luxembourg providing funding, coaching, mentoring, collaborative spaces, or organizing
competitions and awards for men and women alike. An interactive map of Luxembourg start-up
ecosystem can also be found on webpage of Silicon Luxembourg.
The Luxembourg Business Angels Network (LBAN) is a non-profit organization supported
by the Chamber of Commerce unlocking the potential of private investors in Luxembourg. Their
mission is to give the appropriate tools to business angels in order to become better private
investors and be more comfortable in doing investments. Out of 53 paying members only 3
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members are women which shows that increasing the women business angel community
should be fostered.
Incubators, accelerators and co-working spaces: nyuko asbl, Lux Future Lab, Technoport and
FabLab Luxembourg, Paul Wurth INCUB, InnoHub, 1535 degrees, Luxinnovation, Wishbox, Linc
(Luxembourg Internet Culture) and a new incubator dedicated to social entrepreneurs 6zero1.
Support created by big 4: Mind & Market (Deloitte), PwC accelerator, KPMG incubator and
KPMG Hub for Entrepreneurship (The KHUBE).
There are also several coaching and mentoring programmes, pitching events and
competitions like 1,2,3 GO (with a prize of € 5.000 to € 10.000), 1,2,3 GO Social, Fit4Start (with
a prize of € 50.000), Fit For Entrepreneurship, KPMG Fintech Awards (prize of € 50.000), Docler
Holding – Pitch Your Startup event (with a prize of € 50.000), Start-up Week End. We also see
pop-up pitching events like Pirate Summit Luxembourg, RockAStart or StartUpBus (Sept 2016)
None of those events are dedicated to women.

3.2.4. Other projects promoting diversity in Luxembourg
There are also other initiatives and projects focused on promotion of diversity in general,
"Centre pour l´egalité de traitement", "Inspiring More Sustainability" (IMS), Time for equality,
and "Charte de la diversité Letzebuerg" for instance.

3.2.5. The Greater Region
There are a number of female networks in the Greater Region, including local initiatives and
those who are part of corresponding national networks.
In Wallonia), there is "Réseau Diane" (for Wallonia and Brussels), "Mompreneurs" (for
regions Namur and Luxembourg), "Affaires de femmes CREDAL" (for Wallonie), "Feminin PME"
(for Wallonie), "Femmes Chefs D'entreprises Belgique" (FCB), "Réseau FAR" (for Wallonia and
Brussels), "Women in business", and other networks within Belgium (see the whole list in
Annexes).
In Lorraine there are "Association Française des Femmes Diplômées des Universités Lorraine" (AFFDU) who launched competition "Concours Créatrice d’Entreprise",
representatives of the French network of "Les femmes cheffes d´entreprises", "Les femmes de
l´économie", trophies for the female talents of the territories, the network of local initiatives
"Lorraine Initiative" and a few incubators and accelerators in Metz and Nancy for both men and
women entrepreneurs, e.g., Réseau Entreprendre Lorraine, Grand Est Numérique, TCRM-BLIDA,
Metz Technopôle, LORnTECH, and Quattropole - Luxembourg-Metz-Saarbrucken-Trier.
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3.3. Interviews
The conducted interviews helped us better understand the local female entrepreneurship
ecosystem and provided us with insights on what is being used successfully, what is needed and
missing for future growth of the existing female entrepreneurship pool in Luxembourg and the
Greater Region and on finding out how to attract successful female entrepreneurs from Europe.
We conducted a total of eleven interviews with:
(i)

(ii)

the representatives of female entrepreneurs across different (six) sectors (Fashion
and Textile, Food, Industry, Professional Services, Social, Tech) and different level of
maturity of projects 7, and
the representatives of some female-focused initiatives and business mentoring
programmes in Luxembourg.

The interviews were administered either in a form of personal meeting or Skype call and
lasted approximately 25-35 minutes. The interviews have been recorded and are available upon
demand in a form of written notes or full audio files.

3.3.1. Highlights and key learnings
Overall, the ecosystem in Luxembourg is considered to be attractive and non-discriminatory
by the representatives of female entrepreneurs (seven out of eleven interviewees), but with
the undisputable limitation of the country size making it more suitable for small-sized projects
in comparison with other places like Berlin and London (four out of eleven interviewees) which
are more attractive for bigger projects. Luxembourg is also considered very security oriented,
with a strong financial sector for security-seekers. After all, there was a hugely shared belief
that even that Luxembourg is in the beginning and not fully ready for entrepreneurs yet, things
are getting substantially better and lot of progress has been made in past years.
There were several advantages of the local ecosystem highlighted. Luxembourg, among
other European countries, used to be a traditional and conservative society expecting women
to stay at home with children, therefore resulting in difficulties for young women to gain trust
and credibility while creating partnerships with firms. Nowadays, Luxembourg is appreciated
for its international expatriate’s community that is believed to be linked with more resultoriented people and a more open-minded mentality relating to young people and women
entrepreneurs. Furthermore, Luxembourg is also perceived to be very well connected with
other centres for international business. Moreover, the small size of Luxembourg allows for
new connections to be made easily and for a quick access to international experts, and strong

The representatives were chosen by the Female Entrepreneurship Task Force in a way that each sector is to be
represented by one experienced and one start-up stage entrepreneur.
7
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financial sector, and attractive governmental grants for Research & Development provide vital
support for entrepreneurs.
When asked about the specific barriers the interviewees have encountered in their
professional lives as women, and what the challenges are female entrepreneurs face in general,
seven out of eleven interviewees listed confirmed experiencing such barriers, and six out of
eleven interviewees considered it more difficult to start a company as a woman (two were not
sure, and remaining three did not agree with the statement because the concept of an
entrepreneur is non-gender for them). The main obstacle identified was finding the balance
between entrepreneurship and motherhood.
The interviewees reported that even though a lot of progress has been made in the last
fifteen years regarding childcare it remains problematic to find suitable babysitting support,
especially in the start-up stage of their project when insufficient income does not allow them to
afford an au-pair. A representative of Luxembourg Pionnières confirmed that most of women
who participated in the coaching programme have encountered the childcare issue. The
publicly provided childcare is usually not flexible and does not allow them to attend evening
events and other meetings important for running their business. Moreover, childcare services
do not consider start-ups to be a proper employment which may lead to further babysitting
problems and to postponing business meetings. Family and partner´s support have been
emphasized to be very important for being able to continue with the business projects and
maintaining the balance and resistance to social pressure and societal expectations.
Other barriers were identified to be largely dependent on the sector of business activity
performed. The two representatives of social projects reported issues to be understood while
dealing with men, mainly due to the specific nature of their social businesses which are more
focused on women customers and concluded that the barriers encountered can be more
attributed to the fact of being socially-focused rather than being a female entrepreneur. They
also mentioned certain cultural gap between social start-ups and start-ups in other sectors. The
barriers in communication with possible investors and supporters were seen differently in fintech sectors that are predominantly masculine.
Two interviewees working in sectors that are predominantly masculine reported positive
discrimination as well, where once being recognized as successful, being a woman served as a
positive differentiating factor and helped them to be remembered. Greater disadvantage when
dealing with successful women executives than men executives was also reported, suggesting
that men are slightly biased against female entrepreneurs, but women can be much more
distrustful while being protective of their own achievements, and not even being even aware of
their bias (The American Association of University Women, 2016). Women should support other
women to become successful rather than compete with each other in leadership positions and
workplace in general.
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When asked about female initiatives in Luxembourg four out of eight female entrepreneurs
interviewed (excluding representatives of female initiatives now) reported that they are aware
of some female clubs and programs and have been an active member or participated in some
of their events. The most often mentioned were "Féderation des femmes cheffes
d´entreprises", "Mumpreneurs", and "Girls in Tech".

3.3.2. Future perspectives
There was a shared belief among the interviewees that a lot of things have already been
done in Luxembourg and lot of progress made. When asked about what could or should be
done in Luxembourg to foster female entrepreneurship the interviewees provided us with
numerous comments and suggestions.
Two needs were predominant and widespread across sectors. First, a need for greater
visibility of role-models was reported as to raise awareness and promote women with
successful stories (six interviewees). The previously existing initiative "Inspiring Wo-men" which
provided such a service for last seven years is not active anymore and would therefore need a
replacement. Second, improvements in childcare, babysitting support and after-school care
would be very welcome, especially since the predominantly international community of
expatriates does not have the local support of their families. A co-working space with childcare
facilities and greater encouragement of paternal leave were listed as concrete actions to
facilitate creation and running of businesses for women (five interviewees), ideally with an
educational function for children as well so that parents can share with children and make them
feel more involved.
Furthermore, a couple of individual ideas and propositions follow.
“It is essential for Luxembourg to help evolve the mentality of feminine professional
networks to reach the needed maturity and more efficient business mentality.”
“I think there is a space for a network which purpose is business with an international
orientation. In Luxembourg we have the advantage to live in a multicultural environment but
we do not see that much of it in the associations. I would appreciate a network where I would
be able to ask my business development related questions to international experts, to be able
to meet them thanks to this network”.
“I feel that entrepreneurs are still relatively isolated in Luxembourg; and it would be needed
to reinforce partnerships and really work on the collaborative aspects.”
“It would be needed to encourage partnerships between men and women entrepreneurs,
to reinforce a model with mixed feminine and masculine mentality.”
“Very good practically oriented programme for leadership is missing in Luxembourg.”
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“A social facility providing microcredit would be helpful to assist social entrepreneurs in
financing their development.”
“I think there is a good opportunity for funding for women entrepreneurs.”
“It would be convenient to encourage connection between financial sector (banks) and
entrepreneurial sector, to reduce the existing misconceptions, and to educate bankers on
issues of entrepreneurship and business, not on the institutional level but to chance the
present mentality.”

3.4. Berlin, London, Paris
Luxembourg market size is incomparable with that of Berlin, London and Paris and the
ecosystem is not as fast-paced as those of other international hubs. This may be why
Luxembourg is not part of any official reports ranking and comparing attractiveness of
entrepreneurial ecosystems of various countries and cities, globally or for women
entrepreneurs. The overall statistics of Female Entrepreneurship Index by GEDI can be found in
Annexes (Figure 5.1), and insights from The Global Startup Ecosystem report published in 2015
are briefly discussed below and statistics of female start-up founders share provided. Also a
non-exhaustive list of initiatives dedicated to female entrepreneurs in London, Berlin and Paris
can be found in Annexes (see List 5.3 for women’s business networks and supporting initiatives
in London (United Kingdom), List 5.4 for Berlin and List 5.5 for Paris).
The report concludes that unbalance of gender equality is common across all startup
ecosystems included in the report. No ecosystem comes close to an equal share of male and
female founders, although psychologists and sociologists continue to debate whether 50/50 is
the target to strive (Baumeister, 2007). Overall, the trend for female entrepreneurs is
significantly up—the number of female founders in the global startup ecosystem has grown by
80% over the last three years. In 2012, 10% of startups had a female founder, as compared to
the 18% global average among the top 20 in 2015. Paris, with 21% female startup founders and
London, with 20% female startup founders stand above the European average of 17%, whereas
Berlin, with only 9% female startup founders is well below (The Global Startup Ecosystem
report, 2015).
“London (ranked #6 globally) is in many ways the cultural and business capital of Europe
and with an estimated Startup Output of 3,200 to 5,400 active tech startups and an Ecosystem
Value of $44 billion, it is the fourth largest ecosystem in the world, and the largest in Europe.
The London startup ecosystem stands out for its exceptional access to affluent consumers and
powerful corporations, solid funding landscape, and ambitious government initiatives (The
Global Startup Ecosystem report, 2015).”
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Berlin (ranked #9 globally) tech scene has grown very fast since 2010 and was the fastest
growing hub in 2014. According to data used for the report, Berlin is home to between 1,800 to
3,000 active tech startups. Startups in the Berlin ecosystem have historically been successful in
markets like eCommerce, gaming, and marketplaces. A strong creative scene and low living
costs have resulted in a soaring inflow of national and international tech talent.
Paris (ranked #11 globally) has the second largest GDP for any metropolitan region in
Europe and incorporates one of the continent’s largest dedicated business district "La Défense".
As the government has begun to acknowledge the importance of tech startups, the availability
of public grants, subsidies, and loans has increased. The French capital boasts of between 2,400
and 3,200 active tech startups. Parisian entrepreneurs have a reputation for building dominant
startups in industries such as educational technology, the sharing economy, collaborative
consumption, and artificial intelligence.
In Luxembourg, there is still room for improvement and these international hubs can serve
as an inspiration in many domains. To fulfill female entrepreneurs´ needs of improved childcare
and babysitting support, one can be inspired by few co-working establishments in London,
Berlin and Paris that have addressed the issue and since 2010 offered a coworker- and childfriendly solution. "Third Door" and "My OutSpace Business Centre" (London), "Mohn und
Kamille – Familienbüro" (Berlin) and "CoworkCreche" (Paris) are facilities that act as an all-inone space where parents can drop off their children at a professional childcare center next door
to their co-working office.
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4. Outcome of the study and recommendations
Based on the available statistics, mapping of the existing initiatives and supporting bodies,
and interviews with representatives of female entrepreneurs and female-focused initiatives
conducted we can conclude that Luxembourg is generally considered as a country favourable
for female entrepreneurs. The existing offering of support such as mentoring programs,
incubators and accelerators is largely available in Luxembourg and does not necessarily need
significant improvement based on the interviews conducted.
However, the above study also highlights that a lot of women entrepreneurs do not have
the necessary support to scale and think big which negatively affects access to finance.
Many women entrepreneurs in Luxembourg seem to purposely have stayed at a stage
where the company is either self-funded or where the business model has stayed small scale in
order to evade the capital problem. As Luxembourg currently hosts business model
necessitating outside funding such as Doctena or Governance.io, we can reasonably assume
that Luxembourg is a fertile breeding ground for high flying start ups. It is thus logically to
assume that women are inclined to work with business models and businesses with a limited
need for outside funding due to
1. the difficulty of obtaining the funds
2. the lack of education on the subject
3. the gap of female funding in Luxembourg.
If we would like to change this situation, we need to solve these three issues by
1. providing education (through a program such as Springboard for example) on fund
raising,
2. diversifying the financing eco-system in general and more specifically for women by
creating a positive incentive for private investments through tax breaks or other
measures,
3. by attracting operational VCs to Luxembourg,
4. by creating a female entrepreneurship fund,
5. by promoting more role model to inspire more female entrepreneurs.

As a conclusion, the study suggests three attack points upon which to execute:
1. Education and Funding
Educational Program on “Big Thinking” and Fund Raising
Invest into Women Fund attracting Role Models from Europe to Luxembourg
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2. Public relations
Communication
Role models: We would suggest to start off with interviews of successful
Luxembourg based female entrepreneurs to be published on a monthly basis
in business magazines such as PaperJam, Silicon Luxembourg magazine,
Merkur or Agefi to promote positive women role models (including fathers
taking parental leave). Having successful women under the limelight would
raise awareness on gender issues and would contribute to change
stereotypes. Even though there is a biannual magazine by Inspiring Wo-men
Business Club promoting of female entrepreneurs, it does not seem to be
well known of.
A dedicated website for information on gender lens investing, conferences
on the subject, interview of role models etc
Events
A quarterly kid-inclusive conference promoting women entrepreneurs
addressing challenges could be set up with workshops, key note speakers,
pitches around business models that promotes and enhance further female
entrepreneurs.
On a stand alones basis, we could also organize a pop-up pitching event
focused on women which involves all the existing incubators / accelerators
of Luxembourg.
3. Other projects
Co-office with crèche and offerings for older children
-

During the study it was highlighted that raising children is still mainly the
responsibility of the mother. There has been some great initiative from
the government lately to change this and to get men more involved
(flexibility of parental leave for example). Based on our research in
Berlin, Paris and London, there is an innovative concept which consists
of a co-working space providing a daily care for children including
training and education offerings. This concept of a nursery as well as
child care inside a co-working space aligns business mind-set and
conviviality and most importantly allows women (and men) to work
without juggling children and work. Similarly, La Ruche, a network of coworking spaces for social entrepreneurs in France provide a priority
access to certain micro-crèche in Marseille with which they have created
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partnerships. We believe that having a similar concept in Luxembourg
would provide a good solution for existing female entrepreneurs and
would help tremendously to attract female (and male) entrepreneurs to
the country. A market study as well as a business plan should be realised
first to assess the viability of such an offering.
Meet up events to convert unsatisfied corporate carrier women into
entrepreneurs
All the above proposed solutions will need to be further investigated based on in-depth
market studies. In case of implementation, close partnerships should be established between
the private sector for the operational execution and the public sector to create urgency and
support.
*
*

*
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6. Appendix
Figure 6.1 Female Entrepreneurship Index by GEDI8

8 Measures the development of high potential female entrepreneurship worldwide( across 77 countries), but no factsheet available for female

entrepreneurship in Luxembourg.
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Figure 6.2 Self-employed with employees
(Percentage, 1991 – 2014, OECD)
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List 6.1 Interview questions for female entrepreneurs
1. To start with – get to know more about the interviewee
Please share with us the story of how your professional journey began and has brought you to
where you are today:
o What is your company/ start-up idea/ association founded about? What are its ambitions?
How does it differentiate itself from other companies in Luxembourg?
o How long did it take you from the moment you first considered starting your own company
to actually doing it? (If it's a long period: What made you hesitate for so long?)
o Do you envisage expanding/did you expand your company cross-border?
2. Get to know about the challenges the interviewee may have encountered
As a woman, what challenges have you overcome? Have you encountered any specific
barriers?
Did you have any problems getting financial support for your project? What sources of
funding /initial capital) did you use?
Would you say it is more difficult to start a company/ reach a senior position when you are a
woman?
Have you been supported and encouraged by your family (partner, children etc)? (If not
encouraged and rather negative feedback from friends/family/partner: What made you decide to stick
to your idea and start nevertheless your company?)

3. Current situation of female entrepreneurship in Luxembourg & importance of networks
Within your specific industry are you aware of any initiatives supporting women?
In case you are aware of networks/associations specifically supporting female entrepreneurs,
are you actually part of any/ attending meetings they organize or do you actively participate?
If yes, how important have they been for you, what did they bring to you? If not, why not?
Do you think the current ecosystem in Luxembourg is attractive for other successful women
in Europe?
4. Future/ Broader perspectives
What could or should be done in Luxembourg, for you and in general, to foster female
entrepreneurship? Is there any specific action needed to facilitate the creation of a company?
What is your opinion about future funding possibilities for women entrepreneurs?
What is your best advice for women who would like to turn their ideas into business?
5. Additional
In case a female investment program is created in Luxembourg (women investing in women),
would you be interested in investing? If yes how much would you consider investing? (or
would you need funding?)
To create some drumbeating about women entrepreneurs, we may want to publish the
interview. Would you agree? (keeping in mind that we will come back to you to double check
content)
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List 6.2 Interview question for representatives of female initiatives
1. To start with – get to know more about the interviewee
Please share with us the story of how your professional journey began and has brought you to
where you are today:
o What is the initiative/ association you founded about?
o Why did you create it? Was there a gap on the market you intended to cover?
o What are its ambitions?
o How does it differentiate itself from other female initiatives in Luxembourg?
o In what you are doing, what works and what does not work?
o Do you have international partners/ network or do you envisage expanding cross-borders or
attracting women from other parts of Europe?
2. Get to know about the challenges you may have encountered/ overcome
As a woman, what challenges have you overcome? Have you encountered any specific barriers?
How is your initiative funded? Did you have any problems getting financial support for your
project?
Based on your experience with female entrepreneurs, would you say it is more difficult to start a
company when you are a woman? And if yes, why?
If entrepreneur as well: Have you been supported and encouraged by your family (partner,
parents,…)? (If not encouraged and rather negative feedback from friends/family/partner: What
made you decide to stick to your idea and start nevertheless your company?)
3. Current situation of female entrepreneurship in Luxembourg & importance of networks
Are you aware of other initiatives supporting women?
In case you are aware of other networks/associations specifically supporting female
entrepreneurs, do you actively participate? If yes, how important have they been for you, what
did they bring to you? If not, why not?
Do you think the current ecosystem in Luxembourg is attractive for other successful women in
Europe?
4. Future/ Broader perspectives
What could or should be done in Luxembourg, for you and in general, to foster female
entrepreneurship? Is there any specific action needed to facilitate the creation of a company?
What is missing? (e.g. funding opportunities, female mentorship, childcare etc.)
What is your opinion about future funding possibilities for women entrepreneurs?
Do you think that having a place taking care of children could be something useful for women
entrepreneurs (and male) and for yourself?
What’s your best advice for women who’d like to turn their ideas into business?
5. Additional
In case a female investment program is created in Luxembourg (women investing in women),
would you be interested in investing/ collaborating? If yes how much would you consider
investing?
To create some drumbeating about women entrepreneurs, we may want to publish the interview.
Would you agree? (keeping in mind that we will come back to you to double check content)
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List 6.3 Women’s Business Networks in London (United Kingdom)
Association of Scottish Businesswomen The umbrella organisation for business and
professional women’s clubs throughout Scotland.
Business Women’s Link is a friendly network of women who both working for themselves or as
part of a larger organisation. Regular social and corporate events across Lincolnshire and
the East Midlands.
Business Babble passionately supports and empowers women in business in the Royston and
Hitchin areas (Hertfordshire). Fun, friendly and affordable.
Cambridge Businesswomen’s Network Monthly meetings are open to women from all sectors
of the business community and professions, small businesses and start ups to corporates.
East London Creative Women Business Network Peer to peer network set up to grow and
sustain women business leaders in the arts & creative sectors in East London, meets
monthly. Free/ minimal cost.
Entrepreneurial Women’s Network (or EWN) Their mission is to bring entrepreneurial women
together and help them and their business flourish.
Everywoman Aims to advances women in business. With a presence in over 80 countries and
an active network of over 10,000 members, everywoman is recognized globally as the
professional organization that drives the development of women at all levels.
Fabulous Women “To inspire, inform and motivate women in life and in business.” Meetings in
Surrey, London, home counties.
Female Founders, Freelancers & Women in startups Meetup for female founders, freelancers
& women in startups, who are interested in starting up by themselves.
Flying Start offers women in Birmingham specialist social enterprise business support through
masterclasses, mentoring, peer support and 1-1 advice. Network meetings are held in
Digbeth, Birmingham.
Forward Ladies Networking events for women in business across the North of England. Over
350 events a year.
Handbags and briefcases Monthly events for members and guests in south
Manchester (Wythenshawe, Timperley and Altrincham). Training and support for fledgling
and growing female entrepreneurs.
Highflying Divas A not-for-profit mentoring forum for professional women in their own
business or a career, with meetings in Essex and London.
Metis Women Support and Collaboration group for women business owners in any stage of
their start-up or growth. Holding monthly meetings in three locations in Kent
Networking Women is a collaborative organisation offering networking opportunities for
women running small businesses in Oxfordshire, Wiltshire and Gloucestershire.
Norwich Business Women’s Network Friendly monthly business networking for
businesswomen and women in corporate roles in Norwich and Norfolk.
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Rural Women’s Network A network of 10 women’s business networks across Cumbria.
Sapphire, Hertfordshire A supportive and learning environment, with networking, individual
coaching and access to Wenta’s award-winning training courses and online business advice.
Stroud Businesswomen’s Network offers businesswomen across Gloucestershire the
opportunity to network, share information, exchange ideas and tap into local resources at
informal, friendly and welcoming meetings, attracting more than 60 women every month.
Surrey Chambers Business Women hold regular meetings in and around Surrey and celebrates
business women in the county and beyond.
Sussex Women In Business Sussex Women in Business is a not-for-profit, non-political,
voluntary network for women in business.
The Athena Network A national referrals focused network which is managed by local
franchisees.
The Women in Business Network A referrals based network, which has around 70 groups
managed by local franchisees.
1230 The Women’s Company London and Kent. Franchise based networking meetings and
events.
Vale Women’s Business Network For women in the Vale of Glamorgan, South Wales.
WiRE Women in Rural Enterprise – the national business club for rural women in business.
Women 2.0 A media company devoted to women founders in the tech industry. Their mission
is to strengthen technology businesses by connecting, inspiring and educating the next
generation of technology leaders.
Women Entrepreneurs Network Global network of internationally-minded, dynamic Women
Entrepreneurs, who want to network and support open-minded professional women who
have started and are growing their own international business.
Women in Business Hull is a networking organisation for decision-making women in Hull, East
Yorkshire and North/North East Lincolnshire.
Women in Business NI Network for women in business across Northern Ireland.
Women in Business (NW) Networking, training and awards for women in the Merseyside area.
Women in Business Network (WIBN) - London Group; Their members support and encourage
each other through collaboration and the sharing of business contacts and opportunities.
Women in Management network (WiM) offers a varied programme of events across the UK.
WiM London regularly hosts events in the City encouraging the discussion of issues affecting
the women managers of today and the future.
Women Mean Biz For professional women in Bristol, Bath and North Somerset.
WIN Networking events and awards for women in the North East of England.
Women Outside The Box Business Club for freelancers, entrepreneurs and corporate women
runs monthly in Bristol for training and networking. Festival of female entrepreneurship in
October each year.
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Women Unlimited Events and workshops for women in the London area.
Women What Do Hartlepool based network for women who are starting or run their own
business, freelancers and third sector female leaders.
Women’s Business Zone Networking groups and business support for women in York, Selby
and Northallerton.
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List 6.4 Women’s Business Networks in Berlin (Germany)
Berlin Geekettes Group of entrepreneurial women who share the belief that by organizing,
exchanging stories, experiences, and building a community based on trust, something
powerful can be created.
Berlin International Women’s Club The club unites women from different cultures and strive
to foster mutual understanding and tolerance through cultural exchange, friendship and
support. The BIWC is a member of the “Open Door Association”, an international network
of women’s clubs in 40 countries, which ‘open their doors to each other’, promoting
international understanding and good will.
Die Notfallmamas Notfallmamas are either experienced mothers themselves or are qualified
nurses, teachers, nurserynurses etc, who can come at short notice to take care of your
child. They can even babysit overnight so if that meeting requires travel, you can rest
assured that your child is being well looked after at home. At the time of writing, they
operate in Berlin/ Potsdam, Hamburg and Frankfurt.
Gründerinnenzentrale Female only business center (the Weiberwirtschaft) and funded through
European Social Funds is a useful resource for women entrepreneurs, new and old. Along
with regular meetups and workshops in Berlin, they provide a whole host of brochures, links
and inspiration to get you started in the right direction.
MumAbroad Listings for mums who are just starting out on her mumpreneur journey.
nie:solo Founded by a mother for mothers, nie:solo describes itself as “a unique co-working
platform for mothers who wish to work together on a freelance or self-employed basis”;
this is a useful starting point for finding a business partner.
womeninbiz.de Network founded by women and for women. Its mission is to act as a catalyst
for more women to set up, run and grow their own businesses through mentoring,
networking, business seminars and peer groups.
Work Happy Mums Berlin-based community aiming to connect, support and inspire mums in
business.
Working Mothers Germany A group of like-minded working mothers for regular online
exchange and support across Germany on various hot topics concerning mumpreneurs and
working mums.
World Women Startups and Entrepreneurs Foundation gemeinnützige UG
(haftungsbeschränkt) The world’s first global female start-up community that combines
personal development, business and tech. They motivate, give trainings in personal
development and provide powerful online resources to connect with co-founders, mentors
and investors as well as showcase your products.
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List 6.5 Women’s Business Networks in Paris (France)
Action’Elles Meet, help each other, reflect together and share was the goal of the founders to
break the isolation of leaders of companies.
Association des Femmes Entrepreneurs d’Europe (AFEE) The purpose of the association is to
create economic network in countries of the European community, by promoting exchanges
between women entrepreneurs.
Business and Professional Women NGO working in France since 1930 to advance the cause of
women in the workplace.
Club Entrepreneuriat au Féminin – CGPME A club that aims at moving the numbers of female
representation, exchange good practice and be mentors for new entrepreneurs
Duchess France An association to develop and promote the Developers and women with
technical profiles, give them more visibility, but also to promote these technical occupations
and create new vocations.
Entreprendre au feminine Initiative that aims to encourage female entrepreneurship, promote
experience sharing within the network, and detect and bring forth viable projects led by
women.
Entreprendre ensemble Experienced business women ready to invest and coach project
carriers.
Fédération Femmes Administrateurs Five associations of women leaders in the business of
sales, law and public sector have decided to join forces by creating the Federation.
Femmes Business Angels Network that brings together hundreds of women who personally
invest in start-ups with potential and accompany them to help them emerge and develop.
Femmes Chefs d´Entreprises (FCE) The Association aims at taking responsibility of making
women business responsibilities in economic life and strengthening their presence in
decision-making at local, regional and national levels to inform and train its members.
Femmes Entrepreneurs An association that promotes entrepreneurial initiatives primarily
carried out by women. With a national network, the association organizes free events
throughout the year to help entrepreneurs build and develop their projects.
Paris Pionnières Leading incubator for women founders offers you tailor-made services
for every step of your startup’s growth and valuable insights into your everyday challenges.
Women equity The first European program of research, promotion, and financial and
operational support of growing women-led companies.

37

