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‘‘

The internet has created over 700,000 jobs in
France, accounting for 25% of all jobs created
since 1995.
internet-impact.fr

01. The online market in France

The online sector is now larger than key sectors of the French economy such as transport,
energy, agriculture and public services. The web accounted for 20% of the French
economy’s growth between 2004 and 2009 and has created close to 700,000 jobs since
1995. In 2015, the sector will account for 5.5% of the country’s GDP (129 billion euros) and
will be responsible either directly or indirectly for the creation of approximately 450,000
further jobs.

MCKINSEY
REPORT 2013
McKinsey produced its report
with support from Google and
contributions from economists and
businesses operating in the online
sector.
The full study can be viewed at
http://internet-impact.fr.

Various studies have found that on average, online businesses make 39% of their
turnover in the international market, as opposed to only 3% among ‘traditional’ SMEs.
These high-density online businesses are growing twice as fast as other businesses
and making higher profits.
Despite this strong growth, France still has several avenues for development on the digital
front that would further increase its economic potential by 2015.
According to a recent study by the Boston Consulting Group, by 2020 the European big
data market should be worth 1000 billion dollars. It is also estimated that there will be
around 80 billion internet-enabled devices, representing a potential 1,900 billion dollars
to the world economy. Not to mention the development of digital hospitals, smart city
networks and e-learning.
All of these innovations will generate even more disruptive uses and technological
advances than those we have experienced since the internet first came into being. The
result is new ways of interacting between businesses and the public and a burgeoning of
new jobs across the globe.

Sources :
- McKinsey Report: Impact d’internet sur l’économie française (Impact of the internet on the French Economy).
- Magazine Regards sur le numérique (Digital Insights): http://www.rslnmag.fr

page 3

Handover party for Synerg’hetic, HETIC’s young enterprise, 19 May 2010.

02. The foundation of a different way to learn

HETIC, a school with a difference
combining business, engineering and design studies

The internet began to emerge in France in 2001. Sensing that this new
sector would bring major changes to our society, HETIC’s founder
members laid plans for an innovative higher education establishment
in which technology, management and design, all tied in with the
digital world, would be intelligently combined to produce versatile,
multidisciplinary skills profiles.
Founded in 2002, HETIC (Hautes Études des Technologies de
l’Information et de la Communication - Advanced Information
and Communication Studies) is still the only higher education
establishment training «Level I» internet experts in this rapidly
growing sector of the digital economy.
When it was first formed, HETIC offered a three-year course for students
with two years’ post-baccalaureat studies (BAC+2 level), delivering
France’s first BAC+5 level qualification in internet studies. In 2008, it
established the five-year programme and at the same time obtained
«Level I» certification from the National Vocational Qualifications
Commission (CNCP), thus recognising the HETIC degree at national
level.
At the end of the course, HETIC students are awarded the
state-recognised, Level I certified title «Expert in Digital
Communication Engineering».
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Graduation ceremony 2012, held on 17 April 2013 at the Cercle National des Armées, Paris.

02. The foundation of a different way to learn

‘‘

HETIC now has more than ten years’ experience and has become the benchmark in France
for higher education in internet studies, training Level I experts in this rapidly growing sector
of the digital economy. Its reputation has gone from strength to strength and reaches well
beyond its network of 600 partner businesses.
HETIC’s success is down to its ability to stay abreast of changes in this constantly evolving
sector and its desire to be always one step ahead. The strength and originality of the curriculum
are its defining features and these are a result of the 150 different, annually-reviewed courses,
intelligently combined with 200 real-life internet projects and a series of work placements
in increasingly important roles from the 2nd to the 5th years. This step-by-step acquisition
of knowledge, know-how and personal development paves the way for each student to find
their place in a position of responsibility in a company of their choosing.
HETIC offers each individual a unique learning framework that develops their potential and
trains them for a future career. Mutual help and open-mindedness are values that everyone in
the establishment shares. HETIC is a place of meeting and exchange by nature and encourages
emulation, which allows students to grow through interaction with each other. This is a daily
source of pride for us.

Jean-Christophe Beaux
Director of HETIC
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03. Content and format of our curriculum

No spinnerets, no options
Multidisciplinary 5-year training

Because the world of the internet and multimedia technology
is continuously changing and because most of the jobs and
technologies that will matter in the future do not yet exist, our
goal is to train high level experts capable of foreseeing these
changes and of adapting so that they can react accordingly. In
order to acquire this rare ability, comprehensive, interwoven
skills must be acquired in the three separate but closely linked
fields of internet technology, digital creation and management.
Each of the years is designed as a stage and each of them takes
students into the heart of the business world from the first
post-baccalaureat year onwards. The technical and theoretical
foundations that every future web manager will need are laid
immediately in the first two years. These foundations are then
built upon in the third year and in the fourth, skills are developed
in greater depth. Finally, in the fifth year innovation and
entrepreneurship are put into practice.
The curriculum is firmly focused on strengthening students’
career prospects and they each put their knowledge into
practice systematically through intensive periods and reallife web projects. In the fifth year they produce a business
plan.
Each intensive week (HTML5, iOS/Android, JS, Big Data, calls
for tenders, etc.) and each project period ends with students
presenting their creations to a panel of professionals. This
improves the quality of their oral presentation and helps them to
speak in front of an audience with ease.
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04. Special features of our teaching approach

Students at the centre
of the school and the teaching system

At the end of every term and every year, we give students from
each year group the opportunity to evaluate the tutors, the quality
and usefulness of the subjects taught and the school’s teaching
approach itself, through questionnaires and a meeting with the
school’s director. These numerous communication opportunities
allow us to be responsive in terms of adapting the programme
according to students’ needs and improving both the programme
and the services we offer year-on-year.
A continuously updated programme
We aim to ensure that all our graduates have entered employment
by the end of the course. To do this, we make a point of keeping
abreast of requirements in the job market. In addition to the
assessments carried out with our students, we also get together
with our former students and partner businesses to review our
whole programme, to make sure it is suited to the market’s
changing demands and trends.
As a result, almost 30% of courses are removed from the
programme every year and replaced with more up-to-date
topics. The remaining 70% are comprehensively reviewed in
terms of both content and format.
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Between 2011 and 2013
Projects run by HETIC students received over 40
international prizes and awards, including

13

19

8

04. Special features of our teaching approach

Expertise through experience
OUR CORE TEACHING APPROACH

Since reality is the best teacher, real-life projects are a key
component of the training delivered by HETIC and its reputation
is built on them. A team is put together for each project,
according to their individual needs. This allows every student to
try their hand at different roles so that they can hone their skills
and discover which fields they have the most affinity for and then
go on to specialise in these.
Building expertise
Experts are not simply people with knowledge in a specific
field. They are people who can provide a reasoned response to a
specific question, based on their recognised, proven experience.
Each student develops their own expertise through experience
running real-life projects in specific roles and builds on it through
the comprehensive content of the theoretical courses.
Since HETIC first came into being in 2002, its students have
completed over 1000 projects, almost 200 of them run
through the enterprise Synerg’hetic, allowing students to be
paid for their work.
The progress of each project is closely monitored via daily emails,
regular meetings and weekly reports by AMOA consultant and
HETIC Director of Projects, François Pumir. Our partner businesses
can access all the documents relating to a project via an extranet
and a resource and project management tool. On completion,
each project is presented to a panel of professionals who judge
it on its quality.
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2011 graduates celebrating the end of their business plan presentations: 28 March 2011.

04. Special features of our teaching approach

Opportunities for entrepreneurship
with the final year business plan

Awakening and acquiring an entrepreneurial spirit are a key part
of HETIC’s teaching.
Three simple objectives
- To foresee changes in the market
- To produce a working business plan
- To convince experts and investors.
During their study half of their day release period, 5th year
students work in teams of five on producing a business plan,
which must centre around devising a new web-based or
mobile internet use for an operational technology. Each week,
different experts approve the next project milestone, keeping
up a rigorous pace. This is a real challenge and a one-off
experience !
Some of our entrepreneurs
- Vincent et Jérémy avec Breek (2006)
- Pierre-André et Thomas avec Lozé Technologies (2006)
- Maximilien et Guillaume avec Sooyoos (2007)
- Chouki et Matthieu avec Co-Web (2010)
- Olivier avec BendNote (2010)
- Marc, Alexandre et Thomas avec G4interactive (2011)
- Guillaume, Lynn, Colas et Olivier avec Massive Digital (2011)
- Julien et Olivier avec Cinémur (2011)
- Samy, Christopher et Jérémy avec Smart Tribune (2011)
- Arnaud et Clément avec Affiliad (2012)
- Estelle et Audrey avec Cylapp (2012)
- Maxime avec MeetSerious et Wype (2012)

Chouki Hadri
2010 graduate

After studying science and teaching for a few years, I came to
HE TIC as a 4th year student with plans for a new career direction.
I had my sights firmly set on the internet and new technology and
in this respect, HE TIC offered the perfect environment. My two
years’ training took in subjects that were both wide-ranging and
essential (e-marketing, project management, ...), giving me a solid
knowledge base and at the same time allowing me to boast technical
and managerial skills that are highly sought-after in the present
job market. From web marketing consultancy to the launch of an
e-commerce business and from 3D printing to selling the project to
an American giant of the market, my 5th year was extremely rich
and punctuated with successes and surprising twists ... in a word:
exhilarating!
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The presentation’s jury of business plans in 2013 March 29, 2013

Elizabeth Kimmerlin
Tutor in Entrepreneurship
Former Director of E-business, IBM Europe

‘‘HE TIC allows final year students to develop an entrepreneurial spirit and gives them the opportunity
to launch themselves into the adventure of business. This is not role-playing, it is the real thing,
and they are creating something real, not simply playing at business. This is possible because
students are already tackling the reality of the businesses they working in on a daily basis and are
ready for what lies ahead. What they have learnt at HE TIC enables them to master their tools.
They understand the world of the internet they have grown up in, but they are not content to stay
on the surface. They see taking risks and daring to change as an integral part of their journey, both
in career terms and as human beings. They are up-to-the-minute, as is HE TIC itself. ‘‘

Conference «Let’s build the future» Mr. Soudoplatoff at the TEDx Bordeaux 2011.

Serge Soudoplatoff
Tutor in internet Technology Innovation
Internet and digital entrepreneur

‘‘We are living at an incredible time of transition. The traditional hierarchic systems based on values
centred on purely vertical information are running out of steam. New models based on cooperation
rather than competition and relying on the strength of networks, are proving their effectiveness
more and more. The internet is a godsend: it is the basic tool for this new model of efficiency
and learning is the key to the changing face of our society. While many of the traditional grandes
écoles and universities are still teaching yesterday’s world, I have found HE TIC the perfect
environment for sharing tomorrow’s world with students. It is the world that they will build and
in which they are already the main players. ‘‘
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Overview of dedicated spaces for our students.

04. Special features of our teaching approach

A dedicated teaching team
Putting people and service first

The HETIC management, administrative team and 140 tutors
play an active role in each student’s training and development.
The students plan their own futures, but know that they can call
on the staff for support and that they will always give them the
means and the strength to succeed.
The school’s friendly size and the availability and commitment
of the teaching staff mean that every student can find support
from the moment they start at HETIC to the moment they
enter employment.
Our former students regularly send us news of how they are
getting on, both in their work and their personal lives.
TEACHING STAFF FROM INSIDE THE INDUSTRY
All of our tutors are chosen for their proven skills, their teaching
abilities and their availability. They all work either as consultants,
experts, managing directors or development managers in large
and medium-sized businesses.

EQUIPMENT AND TOOLS PROVIDED
- 1 Google Edu account per student
- 1 access to Apple On Campus and Microsoft Campus Program
- 1 x 3 Gbps wifi covering the whole school
- 1 wifi laser printer per classroom and 1 3D printer
- 1 HD semi-pro camera + lapel microphone
- 2 digital cameras (D60 and D450)
- 1 extranet reserved for partner businesses
- iPhone, iPad and Android for testing mobile applications
- Git/Github, Basecamp and Redmine accounts for projects
Work and relaxation spaces
There are two 90m2 rooms where students can get together to
work or relax in a pleasant, sociable environment. Microwaves,
fridges and vending machines are available for the lunch hour.
The school also has two meeting rooms for meetings with clients.

Many of them hold qualifications from highly regarded universities
such as l’École des Ponts, l’École Polytechnique, l’École Centrale,
l’École Normale Supérieure, UTC, ENA, Sciences Po Paris, ESSEC,
ESCP, HEC, CELSA, etc. and of course, HETIC.
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2018 graduates in their first year at the end of their marketing project.

Lou Wagner
2014 graduate

‘‘Having begun a degree in environmental management in Australia, I joined HE TIC in 2009 in the
hope of receiving more support than at a traditional university and getting proper vocational training.
This first year has been a very rich and varied introduction to the world of the internet. On top
of the technical subjects dealing with programming and digital creation, we learnt about the
importance of general culture and communication in the professional world. This year at HE TIC
has expanded my horizons and helped me discover innovation and forward thinking. ‘‘

05. Details of the five-year programme

Getting started
First year

The principal objective of the first year is to give students a thorough grounding in the internet environment
and a solid foundation in development, design and marketing. They also acquire a sound general culture
and perfect their French language skills.

30%

40%

30%

COMMUNICATION AND MULTIMEDIA CREATION
- Indesign, Photoshop, Illustrator and AS3
- Written and verbal communication
- English (1/4 of the year group per class)
- Cultural outings (Paris, museums, theatre)
INTERNET TECHNOLOGY
- Introduction to algorithms
- internet structures
- HTML5/CSS3
- JavaScript (jQuery)
KNOWLEDGE OF THE WORLD
- International relations
- Corporate communication
- History of political thought, science and arts

1st year learning outcomes
Mastering multimedia tools, acquiring technical and artistic
culture, understanding issues involved in the internet
Admission requirements
All internet enthusiasts
The four intensive weeks
Design, HTML5/CSS3 integration, JavaScript, AS3
Cultural outings
Visits to Paris, museums, theatre, etc.
Work placements and trips
Two-month work placement in France or abroad
Trip to an English-speaking country; skiing trip
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Graduation class of 2017 in their second year, in the middle of their front-end development intensive week.

Emma pfrunner
2013 graduate

‘‘I came straight into the 2nd year at HE TIC after doing an advanced vocational diploma (BTS) in
Management IT. The year was very enriching, both from the technical and the social point of view.
We were introduced to ITC know-how by highly skilled tutors and went on to apply our knowledge
to several in-house and external projects. Emphasis is put on developing a multidisciplinary skills
set, which is highly prized by employers. No wonder HE TIC’s panel of business partners is
growing every year ! ‘‘

05. Details of the five-year programme

Understanding
Second year

Once students have acquired the technical foundations, they expand on them, go into greater depth and
learn to use them to maximum effect. In their second year, students expand their theoretical knowledge,
put it into practice through many different learning-based projects and become competent at hands-on
level.

40%

40%

20%

COMMUNICATION AND MULTIMEDIA CREATION
- First steps in design
- Critical approach and the internet
- The art of the French language
- A different way of looking at the world
- Self development
- English (1/4 of the year group per class)
INTERNET TECHNOLOGY
- HTML5/CSS3
- Introduction to internet jobs by experts
- Advanced algorithms
- PHP/MySQL, JS, APIs, Frameworks
KNOWLEDGE OF THE WORLD AND THE BUSINESS
- Corporate communication
- Marketing (SEM, WA, inbound marketing, social media)

2nd year learning outcomes
Mastering internet technologies, introduction to running reallife projects and foundations in e-marketing
Admission requirements
Admission parallel to BAC+1 or higher; foundation in internet
culture and technical knowledge required
The four intensive weeks
Front-end HTML5/CSS3/JS/API development, design, backend development and PHP, end-of-year project
Special courses
ECritical approach and the internet, First steps in design, «A
different way of looking at the world»
Work placements and trips
Two-month work placement in France or abroad.
Trip to an English-speaking country; skiing trip
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Hackathon in the premises of L’Equipe.fr on the subject of the 2014 World Cup.

Alexandre Debache
2016 graduate

‘‘I joined HE TIC in the first year, straight after a science baccalaureat. Since I started, I have
gained considerable knowledge and the various fields connected with the internet. This unique set
of courses gives us a comprehensive overview of what the internet is now and will be in the
future. Each project improves our skills and helps our personal growth, so that we can tackle the
next steps with greater ease and become competent in the professional world. ‘‘

05. Details of the five-year programme

Knowing
Third year

The third year builds on all the theoretical courses in more depth and hones students’ skills through concrete
experience. From March onwards, students have to tackle real-life project management, completing six
real-life projects on average. These are an opportunity for them to try their hand at different roles, which
helps them find the field they are most attracted to.

35%

35%

30%

COMMUNICATION AND MULTIMEDIA CREATION
- Clean design and user-friendly design (UI/UX)
- History of the arts (1/4 group per class)
- Motion design, video editing
- Promotional copy writing (1/4 group per class)
- English (1/4 group per class)
INTERNET TECHNOLOGY
- iOS & Android design and development
- HTML5/CSS3, JS Frameworks
- Algorithms and databases
- CMS, PHP/MySQL, Symfony, APIs
- Technical support for projects

3rd year learning outcomes
Acquiring a high level of technical expertise, perfecting
project management, foundations in management
Admission requirements
Admission parallel to completed BAC +2/3/4 level; good
technical ITC skills, good general culture
Intensive weeks
Big data, calls for tenders, motion design, fitness, API, 8
weeks on real-life projects
Work placements and trips
Four-month work placement in France or abroad

MANAGEMENT AND BUSINESS
- IT Law
- Marketing
- SEO, SEM, WA, inbound marketing, social media
- System economics, management and finance
- Running and monitoring projects
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2014 graduates preparing for oral exam following their week on finance, March 2013.

Sammy lastmann
Promotion 2011

‘‘This 4th year at HE TIC has been a real turning point for me. It has given me an insight into
aspects of entrepreneurship, but above all has helped me to pin down my own career plans. This
year sets the pace for our future careers, by thoroughly reinforcing our multidisciplinary skill set
and professionalism. Despite the heavy workload, this is a pivotal year in the HE TIC programme in
terms of setting students on their future career paths. Being open to others, entrepreneurship and
developing our professional contacts network are the key words in this 4th year and the aim is to
enhance our prospects as much as possible for our day release and work placement periods. ‘‘

05. Details of the five-year programme

Competence
Fourth year

In their fourth year, students become more specialised, while still retaining an overview of all the fields
that make up the internet. They are put through their paces with ambitious projects for major clients,
conferences and six-month work placements, which they can opt to do abroad. The choice of fourth-year
work placement is an important one and students base their decisions on their preferred skills areas.

50%

25%

25%

MANAGEMENT AND BUSINESS
- Project management, digital analytics and practices
- Google Online Marketing Challenge
- Online marketing and changing face of the media
- Mobile marketing and marketing innovation
- Marketing strategy, building traffic
- Financial simulation and law
- Strategy, start-up weeks, project monitoring
COMMUNICATION AND MULTIMEDIA CREATION
- Responsive design, interactive design, UX/UI design
- Testing and optimisation
- Brand strategy and internet buzz
- Commerce, brand content, real-time bidding
- Business English (1/4 group per class)

4th year learning outcomes
Acquiring a high level of technical expertise, perfecting project
management and mastering e-marketing and e-commerce
Admission requirements
Admission parallel to BAC +3/4/5 level, high level of ITC skills,
knowledge of management and corporate culture
The four intensive weeks
Finance week, mobile technology, making a short film,
Google Online Marketing Challenge, start-up weeks, CMS
Work placements and trips
Six-month work placement in France or abroad

INTERNET TECHNOLOGY
- Wordpress, Prestashop and Drupal, iOS and Android
- Internet architecture and performance
- Big data, open data and data visualisation
- Ruby on Rails and Symfony
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2006 graduation ceremony at CNA, Paris, held on 4 April 2012.

Alexandre sigoigne

Olivier morvan

Founder G4interactive
2011 graduate

Founder Bendnote
2010 graduate

‘‘HE TIC has given us the opportunity to understand business and

‘‘I was keen to look at business opportunities early on in my

lay the foundations for our own enterprises, through our business

studies. HE TIC acted as an accelerator in terms of structuring my

plans in particular. The work methods and the end results have

knowledge and filling in the gaps, especially in the 5th year studies

given us insights into running a business enterprise and the kind of

and business plan, but also the work placements. With my company

questions we should be asking when setting up a business. HE TIC

BendNote, an online music school, I am able to combine by passion

has whet our appetites for going into business. The HE TIC

for music with new technology. BendNote currently has several

networks, especially the alumni networks, were a huge help to us in

tens of thousands of users and we have just had a successful

marketing our solutions and providing new business opportunities. ‘‘

fundraising. ‘‘

05. Details of the five-year programme

Entrepreneurship
Fifth year

The fifth year is entirely devoted to business creation and finding employment. Every year, just under 13%
of students set up their own business, while 86% sign a permanent employment contract before then end
of the course. The remaining percentage find a job within two months after leaving HETIC.

80%

20%

E-COMMERCE, ENTERPRISE AND MANAGEMENT
- Internet environment and online strategy
- Strategies of top internet companies
- Operational PR plan
- Top-down approach
- ITC law
- Management and business strategy
- New marketing techniques
- Appraisal of the business plan concepts
- Appraisal of financial aspects of the business plan
- Starting a business
- Follow-up of business plans
INFORMATION TECHNOLOGY
- Latest trends
- Data handling and visualisation
- API strategy and internet of things
- New technologies
- Technical support

5th year learning outcomes
Devising and implementing a business plan; honing specialist
skills; preparing for employment
Admission requirements
Admission possible at BAC+4/5, level, after a one-to-one
interview with the director
Intensive weeks
Two weeks spent on business plans; financial advice arranged
with practising professionals
Special courses
Meetings with start-up companies, entrepreneurs, investors
and business angels
Day release and work experience
Six months’ day release, with mornings spent at HETIC and
afternoons in a work placement, followed by six months’ fulltime work experience
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Over 1,200 businesses have hosted or are currently hosting HETIC students and graduates.

Mikael Bauvez

Sarah Bastien

Head of TMA unit
Nurun France

Strategic planner
BETC Euro RSCG 4D

‘‘Being multi-talented definitely gives people a competitive edge in

‘‘HE TIC

today’s internet-related job market and I would say that HE TIC

communication and the internet and this gives them a clear edge

meets its students needs by offering them a wide range of

in the market. At the present time, they are extremely reliable and

possibilities. The many former HE TIC students who have come

competent in positions as project manager and publicity manager.

to work for us have always proved their worth and we would be

Kévin Josselin has been a perfect example ! ‘‘

delighted to welcome more in the coming months or years. ‘‘

students

seem

very

on-the-ball

in

the

fields

of

06. Our graduates’ career prospects

CAREERS SUPPORT
HETIC liaises very closely with its business partners, who participate in designing the
courses and building students’ professionalism. HETIC develops special relationships with
its partners, which spark numerous events throughout the year.
For students, these are all opportunities to forge ties that will help their future careers,
while the companies save a considerable amount of time on recruitment of their future
employees.

Relationship
with our
partner
businesses
Every day HETIC receives more than
20 offers of work experience and day
release placements or job vacancies,
which is a testimony to the school’s
strong links with the business
community. The offers come from
large French and international
companies, start-ups, agencies and
recruitment advertisers.

The school’s careers service supports students in their inquiries and helps build their
confidence and professionalism, through meetings with companies, personalised help
with finding work placements, training scheme contracts and even jobs.
OUR GRADUATES ARE OUR BEST ADVERTISEMENT
HETIC graduates now in positions of responsibility are a huge asset, as there are currently
several hundreds of them spread across the globe in all industries and service sectors. They
get involved in teaching and often contact HETIC with work placement or job vacancies.
Salary prospects
By following up our former students’ career situations on a yearly basis, we have established
that the salary of former HETIC students goes up around 10% each year and that their
careers generally move in the direction of top management posts.

page 31

Handover party for Synerg’hetic, HETIC’s Junior Enterprise, 4 May 2012.

07. Admissions and competitive entry exam

1 - Examination of applications
The first stage consists in completing the application form, which can be
downloaded from our website or collected from HETIC. You will list your school
studies, main interests and work experience. On the last page of the application
form, you will need to select an admission session date. The form should then
be returned by post or email.

The 3-stage
admissions
process
Admission centres around the
applicants’
qualifications
and
experience and in addition to their
exam results, we look at their personal
qualities, enthusiasm and passion
for the internet. The rich diversity
of the year groups comes from our
students’ varied backgrounds. We
therefore attach great importance to
the admissions process.

2 - Written tests
You will be contacted to confirm your selected admission date. On the day, you
will take four tests: general culture, internet culture and IT, French language
skills and an essay. You will need to demonstrate the ability to express yourself
concisely and good analytical skills.
3 - Interview
Once you have completed the written tests, you will have an interview with a
panel made up of an admissions staff member and a HETIC student. This is a
friendly, open conversation that will be give you the opportunity to share your
reasons for applying and in which the panel will simply try to get to know you.
You will be told the result by phone within one month.
Preparing for the admission day
To help you prepare for your admission day as fully as possible, we encourage
you to ask our students any questions you have via the forum forum.hetic.net.
You can also contact our current and former students on Twitter: www.twitter.
com/hetic/lists/heticiens.
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08. Social life

Synerg’hetic

Our students’ flagship creation
Synerg’hetic was set up in 2005 and has been a nationally
recognised ‘Junior Enterprise’ since 2007. The association has
evolved and grown phenomenally, going in under six years from
a ‘Junior Creation’ to one of France’s top 30 Junior Enterprises
(out of 160), a ranking which it has maintained every year. The
considerable growth in its turnover: +45% signed on the 20112012 mandate, and the ‘Communication label’ which recognises
the best Junior Enterprise initiatives, are proof of its strong
performance in its fields.
Synerg’hetic operates as a young business entity and is fully
managed by students.. With audits, recommendations and
completed projects, its whole approach is in keeping with the
quality pledge of French Junior Enterprises. Its wide range of skills,
reliability and fast turnaround times quickly won it recognition
from the professional community.

Anina munch
Synerg’hetic Chairwoman
2015 graduate

‘‘ The task for me and my team is to build on what the Junior
Enterprise has learnt so far and to ensure it continues to make
steady progress, while ensuring that the quality of the HETIC
students’ studies is maintained and offering them additional training.
‘‘

The enterprise secures its own customers and the projects
are given to HETIC students to carry out, who are then paid
for their services. The 2012-2013 team made a turnover of over
€160,000 and more than €90,000 was distributed to students
who had worked for Synerg’hetic.
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08. Social life

so’hetic

The HETIC spirit and personal development
HETIC wants its students to be involved in the life of the school.
Whilst the five years of the HETIC programme are devoted to
studying and learning to be independent, they should also be
filled with enjoyment and cultural development. The freshers’
day organised by the So’Hetic committee therefore marks the
beginning of a whole year of events.

Justine peyrot
SO’HETIC Chairwoman
2017 graduate

Both present and former students come together and get to know
each other at the various high-spirited and fun sporting events.
Then there are the breakfasts, LAN parties, chess evenings,
cultural visits (Paris monuments, museums, theatres), twelfth
night ‘Fête des Rois’, pancake day, skiing trips, foreign language
trips to English-speaking countries and plenty of other surprises
to keep everyone happy.

‘‘My job as Chair of the association is to create a friendly, sociable

The So’HETIC committee members are first and second year
students elected by their peers. They work hard for all HETIC
students past and present and their aim is to forge strong,
lasting links between all the year groups.

organise the programme: the vice-chair, treasurer, secretary, two

atmosphere. The aim is to get all the HE TIC year groups together
to socialise and share good times, so as to promote good interyear relations and also to forge links between current and former
HE TIC students. The team is made up of eight members who
events managers, two PR managers and the chair. ‘‘
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09. The Studialis network

Two factors were behind the creation of the Studialis network: 1) the higher education
scene in France leaves very little room for error for young people choosing an area of
study; 2) it is compartmentalised in a way that makes it difficult for different disciplines
to interact with each other.
At the end of junior high school, in year 11 and again in Upper sixth, young people are
faced with important study decisions (when they are not made for them): what subjects
to study; how long to study for; which university to apply to.

A network
of 23 higher
education
HETIC belongs to the Studialis network,
made up of 23 universities, 14,000
students, 55,000 former students, 14
campuses, 21 certified qualifications and
over 120 international agreements.

By bringing complementary higher education establishments together in a network,
Studialis allows students more flexibility in their studies, in terms of subjects (for
example by moving on from marketing to multimedia studies), duration (e.g. extending
a three-year Bachelors degree to a five-year course with a specialist MBA) and location
(the schools belonging to the network are currently located in six different cities).
The lack of interaction between disciplines is also a huge barrier to innovation and
entrepreneurship. By fostering communication between schools of management,
design, technology, art and multimedia studies, we believe we are training individuals
who will make a real difference to tomorrow’s world.
Lastly, the staff are dedicated at all times to the quality of the establishments and the
courses. And we are proud to be able to form a network between higher education
establishments that are each ranked highly in their respective fields.

Laurent Tran Van Lieu
Studialis Chairman
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HETIC

Subway 1
Saint-Mandé

Subway 9
Robespierre

RER A

Vincennes

Residencies

Restauration

10. Contact details

Get in touch

Phone number, email address, social networks

Reception :
School life :
General services :
Accounts and HR :
Business relations :
Marketing :
Admissions :
IT :

+33 1.41.72.77.71
+33 1.41.72.77.75
+33 1.41.72.77.72
+33 1.41.72.77.73
+33 1.41.72.77.74
+33 1.41.72.77.76
+33 1.41.72.77.77
+33 1.41.72.08.09

If you are unable to travel to Paris,
you can make an appointment with
Mr Chomel.
chomel@hetic.net
denys.chomel
+33 1.41.72.77.77

Facebook.com / hetic.net
Twitter.com / hetic
Instagram.com / instahetic
Google.fr / +hetic
Youtube.com / ecolehetic
Forum.hetic.net

HETIC, 27 bis rue du progrès - Montreuil 93100
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Photos taken during various hackathons (Bouygues Challenge, WIF Design Challenge, SNCF Hack Days and Becquet).

Some testimonies from former HETIC students

Olivier chatel

Romuald
Deloumeaux

Stéphane
Villareal

Co-founder Cinémur
2011 graduate

Web analytics expert
2010 graduate

UX and UI Designer
2010 graduate

‘‘I joined HE TIC in the third year, after a

‘‘Simply creating a website is not enough

‘‘As a creative and strategic designer-

DUT SRC. I loved having professional web

any more: you have to understand what

coordinator, I am in the position of

practitioners as tutors and working on real-

is going on behind it and how visitors are

having to analyse a need, a target audience

life projects. I then became Chairman of

using it. Analysing a website’s audience

and a context, in order to then propose

Synerg’ hetic. The entrepreneurial side was

allows you to adjust your strategy as

web

what interested me. I did my day release

you go along and to take action before the

multidisciplinary skills set and web culture

year at MFG-Labs, a start-up company

next set of changes happens on the web.

have

created by Henri Verdier. Two friends and

The job I did in the study and analysis

complete strategies for ma jor clients

I set up Cinémur, a personalised film and

department at Duke Razorfish web agency

and innovative projects. I also manage

T V series guide connected to Facebook,

tied in completely with this process. Being

all the stages of a web communication

which people can use to recommend

an analytics consultant involves knowing

project and manage the production teams.

films according to their friends’ tastes.

all the stages that go into a project and

My work is very varied: before-sales,

MFG-Labs kept us on under permanent

being able to perfectly decipher a web

designing and drafting a communication

contracts and then set up a subsidiary

marketing strategy. I chose this position

plan, information architecture, website

of Cinémur, which went on to become

for my 5th year day release job because

user interface optimisation. When I joined

independent

HE TIC

maths and the internet are two fields

FCinq (MC.SAATCHI.GAD Group), I very

prepared us very well for tackling the

I am passionate about. Having done an

quickly became a fully-fledged member of

work hands-on as soon as we joined the

MIAS degree, my time at HE TIC helped

the agency. I am aware of being part of a

company. What is more, Cinémur now

me build a sound internet culture and the

wonderful career adventure and every day

has 10 employees and regularly recruits

skills needed for my ideal job. ‘‘

teaches me more about my work. ‘‘

two

years

later.

communication
enabled

me

to

solutions.
produce

My

original,

HE TIC students! ‘‘
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Day-to-day life of HETIC students

‘‘

Education has no point
unless it changes people’s lives...

HETIC, 27 bis rue du progrès - Montreuil 93100, FRANCE
+33 1.41.72.77.71 or contact@hetic.net
http://hetic.net

