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MOtlvaUOn and ObJECUVeS R ~DATASET2050 JBauhaus[uftfahrt

Analysis demand side of European (air) transport system Neue Wege.

>> Passenger at the centre
> Understanding current and future European transport system fromn

>Gai ning i nsi ghekpsctaionstesds poaissa iang spedfid
> focus

>> Datadriven approach
> Analysis of on passenger demand and travel behaviour
> Consideration of future demand changes using both qualitative and quantitative d.

>> Development of passenger profiles (WP3)

> Six and and respective archetypmirneys
(2014 & 2035)
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Passenger characteristics - & -oaraseTo050 (L Bauhaus Luftfahrt

Influenced by various factors Neue Wege.

>> Passengerdair) transport demand

and travel behaviour : 2
.. . ] Demographical aspects Geographical aspects
> Depictiorof demand for mobility in — Population — Country size
. . . — Age structure — | — Population density
general and for air transporfparticular | gender _ Urbanisation
> Influenced by :
I.  Demographical aspects >/
II. Geographlcal aspeCtS Behavioural aspects } Socio-economic aspects
. Socieeconomic aSpeCtS — Information and — Gross domestic product and
. h . I communications technology ease of doing business
Iv. Behavioura aSpeCtS — Environmental awareness — Household structure
V. Mobmty aSpeCtS — Safety and security — Education level
>> Current status and future 3
Mobility aspects
deve]opment of passenger — Overall mobility behaviour
— Investigation of air journeys
1ot — Passenger luggage
CharaCtenStICS — Value of travel time

>> betweerfactors
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Development passenger profiles; .o..ccros (¢ sabaus Lutrtane

Approach in WP3

Neue Wege.

>> Passenger demand profiles

> |dentification of and
: High share of
1. Analysis of Europeainia(EU28 + EFTA) GDP growth of population fivingin | | - Incraasa of the
_ _ | _around 2% unfi most Europoan | | hioh shoraof
2. Using studies on passenger profiles msowithintuwope | | i atioast | | womenin terary
I i ; 60 % until 2050 education
3. Characterisation according to Changing ags \ l enrolmant
structure due to
> Main travel purpose ““&“ﬂ E“p'i!?aﬁ“" / Increasa in one
) “rl::';}’:"w SN pErson Illuusuhnlds
> Age group and income level — &d.fﬁi'i.i:'am?“
. / housahold
> Usage of ICT Jncroasain 1 \
awareness & Increase in Changing mobility
> Length of Stay :::;ir':ﬁmt 'miﬁt MI:DE& Fﬂﬁﬂzﬁ;ﬁpﬂﬂiﬂh
> Travel activity and travel party size “penstmtion. | | | penaraton

> Luggage requirements

Future development of demand drivers (eMarketer (2015), ESPAS
(2015), Eurostat (2016), Euromonitor International (2013), ifmo (2013),
OECD (2008), OECD (2011), PwC (2015), UN (2015), World Business
Council For Sustainable Development (2015)

> Value of time
> Access mode choice
> Etc.
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Causal loogliagram - & -oaraseTo050 (L Bauhaus Luftfahrt

Exploring interdependencies between demand drivers Neue Wege.

>> Complex nature that requires

> Used approach: caudabpdiagram . - e LD L

> Each demand driver is depicted as

> Identify of the system e
> |dentify between factors . AN
> Offers & athand o |

>> Thorough set of demand drivers ~_
on air transpordemand
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Passenger cluster literature reviQW,..c.s (¢ sautaus Luttae

According tage, travel purpose and trips per capita Neue Wege.

Travel purpose et
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Travelling worker
Business traveller in non-leading position

Pt Tl Mediterranean best ager
_ Cosmopalitan cerimuters Culture and-knowledge seekers Silver traveller
Youn:q_pgﬂy BNIMalS- -~ -~ | | sisure and family toarists- - e Modem exclusives _--77777 Senior travellers
‘e @ e e e ‘e e
~ - N dPie __," _"'-“ 1 \“‘._‘ _,”
"=~~~ - -Young urban fopper- - - -~ =2 -~ -~ Familly travellers e Active seniors ~~ """~ o
Student traveller LOHAS Grandparents visiting family
Screenagers Holiday package bookers
Young travellers
Millennials

Holidays with families Age group and trip share by age group

15-24 (14%) 25-44 (36%) 45-64 (34%) 65+ (15%)
0.99 1.13 1.07 0.70
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Currendemand profiles

2014

- A -DATASET2050 (- Bauhaus Luftfabrt

Neue Wege.

Travel purpose

»
w
]

=
7
=)

o

bags)

- Age group 284 (+
children)

- O travellers
- Checkin luggage (several

- Airportaccess by publicf~~---.... e
transport or private car

Aqacaand

highincome

- Age group 65+
- Low technological affinity
- 1-2 travellers

- Low valuef time

- Airportdrop off by friends
and relatives

Age group

65+
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Futurepassengedemandrofile . ; e Bauhaus Lufahr
2035 eue Wege.

>> Profiles developed within
DATASET2050 project (D3.2)

- Cultural Seeker Best Agers

- Family and Holiday Traveller --Environmental Traveller
2035
Environmental

Single Traveller - Digital Native Business Travelle—r
Traveller
Income level
Luggage requirements ~ Expenditures on transport
Travel party size ‘ICT usage
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Demanq)rofilesin 20331[3) + &k~ DATASET2050 JBauhausLuftfahﬂ

Neue Wege.

2035

Digital Native
Business Traveller

MAIN TRAVEL PURPOSE BUSINESS

PREDOMINANT AGE GROUP 24 -64

TRAVEL ACTIVITY 0.5-1.5 TRIPS/ YEAR

INCOME LEVEL

EXPENDITURE ON TRANSPORT

ICT USAGE

TRAVEL PARTY SIZE

CHECK-IN LUGGAGE

ACCESS MODE CHOICE
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