
Kosan Gas, founded in 1929, is a major gas 
distributor in Denmark and today controls more than 
60% of the bottled gas market. Acquired by BP 
(British Petroleum) in 1989, the company was later 
sold to UGI Corporation in 2010, one of the largest 
energy conglomerates in the world. Kosan Gas is the 
original name from 1929 and a strong brand name 
that symbolises tradition and heritage among 
Danish consumers.

The Kosangas Light cylinder, manufactured by 
Hexagon Ragasco, was introduced in 2001 under BP 
ownership, then subsequently baptised BP Gas 
Light. For the launch, Denmark was chosen as the 
pilot country within the BP network and as one of 
the first countries to introduce the cylinders. The 
principal motivations underlying the introduction of 
user-friendly composite cylinders were to reinforce 
BP’s image as an innovative company and to 
increase customer loyalty and market share.
Kosan Gas has a varied portfolio comprising steel, 
aluminium and composite cylinders. 

When Kosan Gas became part of the UGI Group 
and resurrected its original name, a rebranding 
process took place. The rebranding reintroduced 
Kosan Gas’s traditional colour, orange, a bright 
contrast to the traditional BP green that had 
characterised their company for the past 11 years. 
Kosan Gas distributes 12.5 and 24.5 litre (water 
capacity) composite cylinders with green and orange 
tops.

The reputation of the company is founded on the 
trustworthiness of its products and the Kosangas 
Light cylinder, with its high safety standards, has 
strongly contributed to bolstering this reputation. 
Indeed, thanks to composite cylinders, the market 
has increased.
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The distribution of composite cylinders is carried out 
through a broad network of approximately 1600 retail 
outlets in Denmark, among which approximately 600 
are DIY stores. In addition, Kosan Gas has 6 flagship 
stores, an online shop (with gas related products) as 
well as several automated cylinder vending machines. 
Kosan Gas has launched successful marketing and 
communications campaigns throughout the years, 
including under the tag line: “Light, Clear and Safe”. 
Another success story would be the exchange 
campaign that aimed to promote the transition from 
steel to composite cylinders.

As well as creating training and point of sales (POS) 
materials for its dealers, Kosan Gas has also 
distributed display packages with printed materials 
in order to increase the visibility of its products and 
announce their availability in stores (for example in 
gas stations and DIY stores).

Sanne Møller Nielsen, Nordic Marketing Manager, 
Kosan Gas a/s, Denmark, says: “We introduced 
Kosangas Light into the Danish market in 2001. Since 
then a great number of customers have experienced 
the benefits of the composite gas cylinder branded 
under the tag line: Light, Clear and Safe. Kosangas 
Light has made life easier for our dealers, 

commercial and domestic customers – both for 
outdoors and indoors use. The lightweight cylinder 
has had an enormous influence on the popularity of 
cylindered gas for home use and is today the first 
choice of gas cylinders; a success story”.

Kosan Gas has become the reference in Denmark 
for quality and innovative gas use. The Kosangas 
Light cylinder has, in turn, become a standard for 
gas users. With a strong brand name, excellent 
logistics and a growing presence in northern 
Europe, the company is set to continue its success 
and has been an important ambassador for 
composite LPG technology.

Market information, Denmark  

• Composite cylinders: 40% of the  
LPG cylinder population in Denmark. 

• Main applications: barbecue,  
indoor heating, patio heaters and  
other garden and camping  
applications.


