
Antargaz is a private liquefied petroleum gas (LPG) 
distributor and one of the market leaders in France. 
The Group owns its commercial brand and is also 
the logistics operator for several supermarket chains. 
It distributes natural gas and LPG in cylinders and 
tanks. 

UGI Corporation, one of the world’s largest energy 
conglomerates, acquired a 20% stake in Antargaz 
France in 2001 and completed the company 
acquisition in 2004.
   
Through its subsidiary UGI France, UGI acquired 
Total’s LPG distribution business in France 
(“Totalgaz”) mid-2015, thus nearly doubling UGI’s 
Antargaz France retail distribution in the country.  
In 2019, Antargaz Finagaz SAS became Antargaz.

A range of composite LPG cylinders baptised 
“Calypso” was first introduced in 2006. The cylinders 
have a capacity of 20.6 litres (10 kg butane), and a 

unique casing bearing the traditional red and green 
colours of the company. 

Hexagon Ragasco became Antargaz’s official 
supplier of composite LPG cylinders in 2008.

Antargaz has a versatile product portfolio including 
steel and composite cylinders of various capacities 
for domestic, commercial and industrial use. 

The introduction of composite cylinders was mainly 
motivated by the need to create a premium segment 
and compete with store brands by offering a unique 
user-friendly product that had never before been 
distributed in France.  At this time store brands  
were considerably increasing their 
market share.
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Since the introduction of the Calypso range, the 
company has seen the loyalty of its customer base 
increase and its premium pricing improve compared 
to store brands.  Once customers have got used to 
using Calypso composite cylinders, they do not go 
back to using steel cylinders, thus increasing loyalty 
to the range.

The distribution of composite cylinders is performed 
through a broad network of nationwide supermarket  
chains such as Auchan, Carrefour, Casino, Intermarché 
and DIY stores such as Leroy-Merlin, and a large 
number of smaller hardware stores in small towns. 

Seasonal marketing campaigns are organised each 
year before and during the months where the 
highest LPG consumption is at its peak (traditionally 
winter, from November to February) mainly focusing 
on TV commercials and promotions at points of sale 
(POS). The company also provides training and 
promotional POS materials for its dealers to increase 
brand recognition and ensure consistency in all the 
regions. 

Antoine Willaume, Director Marketing and 
Communications, Antargaz Group, says:  

“The Antargaz brand is synonymous with trust- 
worthiness and convenience. The Calypso
cylinders, because of the many benefits they bring
to the end-users and the excellent safety track 
record of Hexagon Ragasco, embody our customer
promise. They have become iconic in the French 
market.”

The Calypso range of composite LPG cylinders has 
reached a higher rotation rate than traditional steel 
cylinders in France within only ten years, which is a 
tremendous achievement. Antargaz will continue 
working on improving the market penetration of its 
Calypso range and, in a country as large as France, 
the growth prospects are highly favourable. 

Market information, France
 
• 2019 LPG consumption (domestic):  

1.254 KT
• Main applications: Cooking,  

heating. Small share of 
recreational applications such  
as barbecue.

• Approx. 60-70% of bottled LPG  
distribution in Supermarkets.


