
• Objective: Raise $2.000.000 for Iracambi, a 
brazilian NGO for the preservation of the Atlantic 
Rainforest

• Insight: Use the online territory for a multi 
source individual fund raising. Utilize existing 
consumer habits for a mutual benefit

• Execution: Utilize       as a unique point of 
contact with Iracambi’s individual sponsors. Make 
fund raising a part of the real game and use the 
online game interface to transmit the NGO’s work, 
knowledge and principles

• Expected Result: Raise the US$ 2MM + a continuous 
funding income for Iracambi. 
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