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This survey seeks to understand the opinions of business-to-business journalists and their use of Web 2.0 
technology. Forty-one percent of respondents have been a journalist for more than 20 years. Some of  
the industries covered by this sample include accounting, automotive, business and professional services, 
technology, construction, engineering, finance/banking, government, healthcare, HR, and legal.
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About Arketi Group
Atlanta-based Arketi Group, an integrated 
marketing and public relations consultancy, helps 
business-to-business technology organizations 
generate revenue and accelerate growth through 
intelligent strategy, public relations, messaging, 
branding and demand generation. Arketi crafts 
and delivers compelling messages that resonate 
with the market, then works to create an 
environment where the sales force has what it 
needs to sell.

We are believers in balancing thinking and  
doing. Understanding that working to explore 
new ideas helps us execute programs and  
plans that drive more revenue for our clients,  
we push ourselves and our clients to think  
early, often and over again. 

Visit www.arketi.com/thinking to explore some 
of Arketi’s latest thinking, including podcasts, 
e-newsletters, and blogs. From the odd to the  
ordinary, you can find it here. 

For more information, contact Mike Neumeier at 
404.929.0091 x210 or mneumeier@arketi.com.
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