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Press & Media Relations
Fleming. has a team of dedicated press and media professionals to manage the event‘s press activities ensuring its 
regular local and international coverage.

Advertising
The event was featured on 17 hard copy publications and 85 online information portals, including advertisements and 
editorial.
Over 50 Adverts published on print and online.
TOTAL VALUATION = $50,000

Direct Mail
The event has attracted over 25,000 contacts that have opted in to receive event updates. This robust database was 
regularly contacted through direct mailing.  Dedicated e-mailers promoting the event, its speakers and sponsors are 
sent out to our media partners and associations member/subscriber list thus creating exposure to all relevant contact. 
Supporting Associations and media partners help us to promote the event by direct mails to a complete database of 1 
lakh relevant contacts.
Total Relevant Contacts ( 25,000 + 1,00,000)
TOTAL VALUATION = $60,000

Event Website
The event website is exclusive and dedicated to event information, speaker updates and promotion, sponsor marketing. 
News articles, press releases and the history of the conference series are featured and updated on the website regularly 
thus attracting tens of thousands of visitors from nearly 100 countries during the six- month campaign
TOTAL VALUATION  = $20,000

Online Promotion
Through our partners and affiliates, the event has reached an additional 270,000 online viewers through newsletters, 
adverts and editorial features in online magazines, web banners and event listings.
TOTAL VALUATION =  $20,000

Telesales
A dedicated team of sales professionals regularly contacts key potential delegates to update them on the latest event 
developments and to secure their participation
TOTAL VALUATION = $60,000

Social Media
The event has presence both in various social media platforms such as LinkedIn, Twitter, Facebook, Google+, and 
Youtube which has attracted a good number of members and followers that engage in group discussions. The 
event participants, from speakers, delegates through to exhibitors and sponsors have actively contributed in group 
discussions. Our next step in social media for the upcoming conference is to process live feed from industry experts 
and participating members of the conference and getting the opportunity to getting their queries answered by experts 
directly.
TOTAL VALUATION = $25,000

Advertising & 
Marketing Campaign
The Conference embarks on an extensive six-month advertising and marketing campaign, both online and offline.


