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OUR Safe Shopping MANIFEST

1. WE ARE IN THIS TOGETHER

Our Market is open because we believe it is our social duty to be available
community right now, continuing to provide our service as a high qualit
and beverage retailer.

2. WE ARE NOT GOING ANYWHERE

We encourage you to limit your visits to our store, in order not t
unnecessary risks. Most of our fresh products have a shelf life of 4-5 days, so you
can stock up and avoid multiple trips.

3. SOLO SHOPPING

Please shop on your own so as to limit the number of people in the store at any given
time. This will protect your friends and family, too.

4. SANITIZE YOUR HANDS

As youwalk into Eataly, please use some hand sanitizer. You'll find it close to our
entrances and our restrooms.

5. SOCIAL DISTANCING IS KEY

Please, remember to keep a safe distance between you and our team members or
other guests. We have laid down some visual cues to assist with this in areas where
lines are more likely to develop.

6. FACE MASKS 101

If you are wearing a face mask, please keep it on when you address our team
members. If you need to remove it, remember to do so using the strings - don’t
touch the mask itself.

7. KEEP PRODUCT-HANDLING TO A MINIMUM

At this time, we ask you to avoid touching, smelling, or moving around any product
unless necessary for your shopping experience. Our team members are, of course,
always available if a question should arise.

8. NO IN-STORE EATING OR DRINKING, PLEASE
We ask that you not eat or drink in the store while you're shopping. Crumbs or
spills will make it harder for us to keep Eataly clean and sanitized. Please note
that we have closed our restaurants temporarily.

9. 100 AT A TIME

The best way to prevent a crowd from forming is to limit the number of guests inside
our store at any given time. We will keep count and apologize if our team has asked you
to wait a few minutes before walking in. It’s in our team members’ best interest - and
your own, too.

10. ...THIS IS TEMPORARY!

We believe that thanks to your help following these few, simple rules, our
community will bounce back from this crisis soon and stronger than ever. Thank
you for shopping with us.




Afzender: van wie moet
de boodschap zijn?

Denk na over wie de afzender moet zijn van de
boodschap. Is dat bijvoorbeeld de gemeente of het
Rijk? Of kan dat ook een ondernemersvereniging
zijn of een marketingbureau? Welke verbinding
voelt de lezer met de verschillende afzenders?

Dit heeft effect op de naleving van het gevraagde
gedrag. Laat dit dus meewegen in de beslissing.
Dezelfde afzender in de hele stad kan ook zorgen
voor eenheid en duidelijkheid.
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Aansluiten bij motivatie

In Zutphen speelt men met het gebruik van
gedragstechnieken in op de intrinsieke motivatie
van mensen. Met het beantwoorden van de vraag
overtuigen zij zichzelf ervan dat het (nog steeds)
belangrijk is om afstand te houden.

Dit is meteen een hele postieve en vriendelijke
manier om bezoekers aan de regels te herinneren.
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