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THE HARRIS POLL: COVID-19 IN THE U.S.
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THE HARRIS POLL: COVID-19 IN THE U.S.

The Task for Communicators: Lifting the Curtain of Fear

27%

52%

56%

49%

84%

72%74%
72%

76%

67%

80%

75%

73%
68%

79%

78%

W2
(3/15)

W3
(3/18)

W4
(3/23)

W5
(3/30)

W6
(4/5)

W7
(4/3)

W8
(4/20)

W9
(4/27)

W10
(5/3)

W11
(5/10)

W12
(5/17)

W13
(5/29)

W14
(5/31)

W15
(6/8)

W16
(6/15)

W17
(6/21)

W18
(6/29)

W19
(7/5)

W20
(7/12)

W21
(7/19)

W22
(7/26)

W23
(8/2)

W24
(8/9)

W25
(8/16)

W26
(8/23)

W27
(8/31)

W28
(9/05)

W29
(9/12)

W30
(9/19)

W31
(9/26)

W32
(10/03)

W33
(10/10)

W34
(10/17)

W35
(10/24)

W36
(10/31)

W37
(11/05)

W38
(11/13)

Fear of dying

Fear ventilator shortage 

Fear losing their job

Amount who are not leaving 

their home because of 

COVID19

Fear global recession

Trended Fear Curves During COVID19

Fear leaving home for 

essential errands

Fear returning to 

public activity 

0

+3

0

+1
+5

+2

Wave 

Change

54% thought national 

fear was irrational 

71% now think national 

fear is sensible

Fear of new wave

+2
+3
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THE HARRIS POLL: COVID-19 IN THE U.S.

Returning to Life As Normal Becomes More Pessimistic

Once the government provides information that the spread of the virus is 

flattening how long will it take you to do each of the following? 

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each of the following?

(Six Months To Normalcy On Avg.)

47%

41%

31% 30% 29%
27% 26% 26%

24% 24% 24%
20%

61%
57%

46%
44%

42%
40%

42% 41%
39% 38% 38%

30%

74% 74%

61% 61%
57%

54%

59% 60%

54% 53% 53%

44%

10%
14%

18%
21% 20%

22% 22% 23%
26%

24% 25%

31%

Go to the office Go out to
dinner

Go to a gym
class

Stay in a hotel Take public
transportation
(e.g., subway,
busses, trains)

Greet people
with a

handshake

Go to the
movies

Host/attend a
large social
gathering

Fly on a plane Visit a casino Go to a
sporting event

Take a cruise

Immediately/1-30 days up to 3 months up to 6 months 1 year or longer
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THE HARRIS POLL: COVID-19 IN THE U.S.

Americans Are Postponing Celebrations or Delaying Travel Until the Reopening

How has the COVID-19 pandemic impacted your travel?

32%

28%

22%

18%

18%

17%

29%

Postponing seasonal celebrations/gatherings to a later

date (e.g., graduations, weddings, holidays)

Delaying travel now to save money for 2021 travel

Taking road trips instead of flying

Planning more local travel on the weekends

Taking vacations at different times than I usually do

Planning more vacations focused on outdoor

activities/adventures (e.g., camping, RV, hiking, biking)

None of the above

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

S03 How important do you believe it will be for brands/companies to gear public messages or slogans towards ''unity''?
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THE HARRIS POLL: COVID-19 IN THE U.S.

But Vaccine Breakthrough Is Causing Cautious Optimism

With news of an effective vaccine on the way how optimistic are 

you that we will return to normal sooner rather than later? 

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

P04 With news of an effective vaccine on the way how optimistic are you that we will return to normal sooner rather than later?

P05 Now that we know there's an effective vaccine in development, if everyone could verify they were vaccinated before attending a public event, would you feel safe going to the following public events/places?

12%

30%

43%

15%

  Very optimistic

  Somewhat optimistic

  Not very optimistic

  Not at all optimistic

58% Optimistic

42% Not Optimistic

Now that we know there's an effective vaccine in development, if everyone 

could verify they were vaccinated before attending a public event, would you 

feel safe going to the following public events/places?

% Safe

64%

57%

52%

50%

49%

The office

Work conference/event

The gym

A concert /sporting event

Movie theatre
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THE HARRIS POLL: COVID-19 IN THE U.S.

Three-Fifths Will Get a Vaccine As Soon as Possible, Though Less Than in April

How likely are you to get a COVID-19 vaccine as soon 

as it becomes available?

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

LI05X How likely are you to get a COVID-19 vaccine as soon as it becomes available?

73%

69%

54%

56%

59%

54%

61%

58%

60%

27%

31%

46%

44%

41%

46%

39%

42%

40%

W8 (4/20)

W25 (8/16)

W31 (9/26)

W32 (10/3)

W33 (10/10)

W35 (10/24)

W36 (10/31)

W37 (11/7)

W38 (11/13)

Likely Not Likely

69%

52%

58%

63%

54%

66%

58%

66%

62%

46%

Male

Female

Gen Z/Millennial

Gen X

Boomer

Senior

Republican

Democrat

White

Black

% Likely (W38)
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THE HARRIS POLL: COVID-19 IN THE U.S.

Pent-Up Demand is Building Across Categories (‘Revenge Spending’)

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

REV01  Are you planning any major purchases once things return to normal and businesses re-open? Please select all that apply.

39%

25%

21%

20%

19%

19%

28%

24%

19%

12%

17%

11%

12%

51%

Going on vacation / travelling

Buying new clothes

Buying gifts for my friends / family

Buying new household goods, furniture or

appliances

Buying a car

Attending a concert or sporting event

Not planning a purchase

Wave 38

(11/13)

Wave 5

(3/28)

Major Purchases Planned Once Things Return To Normal 39%38%

33%
30%

34%33%

39%

31%

35%

27%

35%
33%

36%

29%

33%32%

27%28%
31%

24%
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Nearly 7 in 10 Remote Workers Would Consider Taking a “Work-cation”

THE HARRIS POLL: COVID-19 IN THE U.S.

.

Are you currently working, or do you have the ability to work, 

remotely?

Source: Harris Poll COVID19 Tracker Wave 27

BASE: EMPLOYED (1143)

RW03. Are you currently working, or do you have the ability to work, remotely?  

BASE: CURRENTLY WORKING/HAVE ABILITY TO WORK REMOTELY (870)

RW04. Would you consider taking a work-cation (i.e., a vacation that one spends getting work done)? 

Would you consider taking a work-cation (i.e., a vacation that one 

spends getting work done)? 

53%

21%

26%

Yes - I am currently working
remotely

Yes - I have the ability to
work remotely

No - I am not/do not have
the ability to work remotely

68%

22%

10%

Yes No Not sure
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29%

23%

28%

22%

20%

18%

13%

11%

11%

8%

7%

5%

People of all colors; a multi-ethnic society

Tolerance of religious beliefs, political, gender and race

The willingness to fight for what's right

Ability to travel free and widely across the U.S.

Strong military

American innovation

Peaceful transition of power

Peaceful protests

Great scientific achievements

Journalists speaking truth to power

The legal Immigration process and citizenship test

None of these

WHAT MAKES AMERICA GREAT

American Dream Is Alive; America’s Greatness Driven by Diversity/Tolerance

What most captures what makes America great?

Q10: What types of activities listed below most capture the essence of what makes America great? Please select two.

Melting Pot 

46%

59%
41%

Yes

No

Are you living/do you expect to 

achieve the American Dream?



20
Harris Insights & Analytics LLC, A Stagwell Company © 2020

WHAT MAKES AMERICA GREAT

Symbols of America Still Resonate: Constitution, the Flag, Statue of Liberty

Q7: Which of the following symbols best define the true spirit and meaning of America? Please select up to three symbols.

46%

45%

41%

30%

14%

14%

11%

8%

7%

6%

6%

6%

5%

5%

39%

22%

23%

25%

20%

15%

12%

12%

13%

14%

11%

7%

5%

6%

46%

64%

61%

37%

18%

8%

10%

8%

4%

2%

6%

6%

6%

1%

The American Flag

The Constitution

The Declaration of Independence

The Statue of Liberty

Peaceful protests

The Military

Fourth of July parades and fireworks

Small business owners

The Pride Flag

Guns

Kneeling during the National Anthem

Police officers

Children playing in the park

The NFL

Which symbols best define the true spirit and meaning of America?

Less than 5%: Major League Baseball, 

Apple pie, NBA, Church picnics, Pickup 

trucks, the NY Stock Exchange, Silicon 

Valley, Fusion food carts

At least one 

Founding Document: 

60%

36%

82%

General Public Age 18-24 Age 65+
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WHAT MAKES AMERICA GREAT

Americans Agree Freedom of Speech, Free Elections Are Distinctively American

Q5: And which of these would you consider distinctive qualities of America, if any? 

Please select all that apply. 

64%

51%

50%

46%

44%

42%

41%

41%

39%

37%

35%

35%

33%

31%

30%

29%

26%

23%

22%

7%

Freedom of speech

The opportunity to vote in free and fair elections

Freedom of religion/separation of church and state

Importance of founding documents, like the US Constitution

That anyone can rise up from poor circumstances to make a better life

Rich, natural resources

Rule of law

Belief in the importance of equal opportunity

Free enterprise system

Government stability

Equal treatment by government and society regardless of race

Peaceful transition of power

Free, uncontrolled news media

Value placed on entrepreneurship

A government that looks after the less fortunate

Welcoming of immigrants

Importance of merit and talent toward social and career advancement

Civilian control of military

Outstanding political leaders

None of these

Which are distinctive qualities of America?

50% of 

Americans
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WHAT MAKES AMERICA GREAT

Most Americans Think America Is the Best Country in the World

Male Female White Black Non-Black POC

18 to 34 35 to 54 55+ Republicans Democrat

73% 66% 72% 66% 49%

56% 75% 75% 86% 61%

69%
of Americans

think America is 

the best 

country in the 

world

Q22  Do you think America is the best country in the world?

Source: Survey conducted with n=2000 gen pop Americans between October 15 and October 20.
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Three Quarters of Americans Expect to Have Same or Higher Income in 2020

THE HARRIS POLL: COVID-19 IN THE U.S.

.

Do you think your income in 2020 will be lower, higher or about 

the same as it was in 2019?

28%

48%

24%

Lower About the same Higher

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

Q9 Do you think your income in 2020 will be lower, higher or about the same as it was in 2019?

31%
have sought out new/additional sources 

of income

32%

30%

43%

36%

28%

9%

35%

26%

31%

Male

Female

Gen Z/Mill

Gen X

Boomer

Seniors

HHI <$50k

HHI $50-$99k

HHI $100k+
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THE HARRIS POLL: COVID-19 IN THE U.S.

Did Record Political Advertising Work? 

Which of the following forms of political advertisements would make you more encouraged to vote in a presidential election? 

31%

22%

18%

15%

11%

9%

48%

Seeing TV advertisements about the election

Seeing social media advertisements about the election

Advertisements about the election coming in the mail

Text messages about the election

Phone calls about the election

People knocking on my door

None of these

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC (1963)

J07 Which of the following forms of political advertisements would make you more encouraged to vote in a presidential election? Please select all that apply.
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ANA CMO EXECUTIVE FORUM: AMERICA IN 2021

Most Saw Advertisements for 2020 Election; Half Were Personally Canvassed

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

ED06 During the 2020 election season, how much of each of the following have you experienced?

During the 2020 election season, how much of each of the following have you experienced?

23%

47%

51%

73%

74%

85%

77%

53%

49%

27%

26%

15%

People knocking on my door

Phone calls about the election

Text messages about the election

Seeing social media advertisements about the election

Advertisements about the election coming in the mail

Seeing TV advertisements about the election

A great deal/Some None/Not much
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ANA CMO EXECUTIVE FORUM: AMERICA IN 2021

Many Americans Felt Family Pressure to Vote

Source: Harris Poll COVID19 Tracker Wave 38

BASE: VOTED IN 2020 ELECTION (N=1681)

J04 From which of the following people did you feel pressure to vote in the 2020 presidential election? Please select all that apply.

54%

6%

11%10%9%

15%16%

21%

65%

5%5%
8%8%

13%12%
15%

61%

5%
8%8%8%

13%13%

18%

I did not feel

any pressure to

vote

Grandparent(s)CelebritiesChild(ren)Sibling(s)Parent(s)Spouse/partnerFriend(s)

From which of the following people did you feel pressure to vote in the 2020 presidential election?

General Public Republican Democrat
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Thank you!

Mark Penn, Chairman, The Harris Poll

mark.penn@stagwellgroup.com

John Gerzema, CEO, The Harris Poll

jgerzema@harrisinsights.com

mailto:mark.penn@stagwellgroup.com
mailto:jgerzema@harrispoll.com
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THE HARRIS POLL: COVID-19 IN THE U.S.

One-Third Expect Companies And Brands to Be More Outspoken

After the 2020 presidential election, do you expect brands/companies to be 

more outspoken, less outspoken, or no more or less outspoken?

How important do you believe it is for brands/companies to gear 

public messages or slogans towards “unity”?

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC (1963)

S02 After the 2020 presidential election, do you expect brands/companies to be more outspoken, less outspoken, or no more or less outspoken?

S03 How important do you believe it will be for brands/companies to gear public messages or slogans towards ''unity''?

55%
33%

12%

No more or less outspoken

More outspoken

Less outspoken

29%

71%

Important

Not Important
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THE HARRIS POLL: COVID-19 IN THE U.S.

Democrats Voted on Containment, While Republicans Voted on Lockdowns

Which of the following were among the most important issues facing you and your family 

when you went into vote in the 2020 presidential election?

Source: Harris Poll COVID19 Tracker Wave 38

BASE: VOTED IN 2020 ELECTION (N=1681)

J05 Which of the following were among the most important issues facing you and your family when you went into vote in the 2020 presidential election? Please select all that apply.

45%

17%

41%

61%

15%

26%

22%

9%

44%

49%

12%

8%

16%

21%

38%

13%

23%

11%

66%

51%

48%

47%

47%

37%

37%

36%

35%

33%

31%

28%

24%

22%

17%

16%

13%

13%

COVID-19 containment

Racial equality

COVID-19 lockdowns

Restoring the economy

Climate change

Gun control/violence

Education

Gender equality

Immigration

Taxes

Poverty

LGBTQ rights

Political correctness

Judicial appointments

Second amendment rights (e.g., gun rights)

Data privacy

Fracking and/or oil production

Drug addiction

Republican

Democrat
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THE HARRIS POLL: COVID-19 IN THE U.S.

Americans Don’t Have a Clear End Date in Mind

When, if at all, do you think life will return to 

some semblance of normal?

Which of the following are among the first things you’ll do when COVID-

19 is under control and it’s safe to resume public activities?

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

J14 When, if at all, do you think life will return to some semblance of normal?

J15 Which of the following are among the first things you'll do when COVID-19 is under control and it's safe to resume public activities? Please select all that apply.

11%

14%

16%

13%

12%

19%

15%

Spring 2021

Summer 2021

Fall 2021

Early 2022

Later 2022

Not at all sure

I do not think life will return to some

semblance of normal

47%

46%

44%

31%

21%

19%

16%

16%

8%

Hang out with friends/family in-person

Travel/ take vacation(s)

Go out to eat at my favorite restaurant

Go to the movies

Buy clothes/apparel

Go out to a bar

Buy other items

Buy household item(s) (e.g., decor, appliances)

None of these
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THE HARRIS POLL: COVID-19 IN THE U.S.

Economic Impact Will Have a Bigger Effect Personally Than the Virus Itself 

Which do you think will have a bigger effect 

on you and your family?
As a result of the current pandemic, have you or your household been 

impacted financially in any of the following ways?  

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

LI01 Which do you think will have a bigger effect on the life of you and your family?

EMP05 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

31% 31% 31%

27% 26%

21%

Stopped or cut
back on other

savings

Lost income
partially

Sought out new
or additional
sources of

income

Provided financial
support for a

family member

Accumulated
more debt than

normal

Missed (or will
soon miss) a bill

payment

43%

57%

Coronavirus/COVID-19 itself

The economic impacts of the coronavirus pandemic

84% Have been 

impacted financially
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THE HARRIS POLL: COVID-19 IN THE U.S.

Election Is Causing Economic Uncertainty, Especially on Holiday Spending

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

BB19 How much does the 2020 presidential election cause you to have uncertainty about the economy?

BB20 Are you planning to be more conservative in your holiday spending as a result of this uncertainty you feel about the economy?

How much does the 2020 presidential election cause you to 

have uncertainty about the economy?

Are you planning to be conservative in your holiday spending as a 

result of this uncertainty you feel about the economy?

29%

71%

A Lot/A Little Uncertainty

No/Not Too Much Uncertainty

56%

22%

23%

Yes No Not sure
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THE HARRIS POLL: COVID-19 IN THE U.S.

Returning to Life as it Was Before Feels Less and Less Realistic

34%

36%
37%

34%

52%

50%

41%

39%

W6

(4/5)

W7

(4/3)

W8

(4/20)

W9

(4/27)

W10

(5/3)

W11

(5/10)

W12

(5/17)

W13

(5/29)

W14

(5/31)

W15

(6/8)

W16

(6/15)

W17

(6/21)

W18

(6/29)

W19

(7/5)

W20

(7/12)

W21

(7/19)

W22

(7/26)

W23

(8/2)

W24

(8/9)

W25

(8/16)

W26

(8/23)

W27

(8/31)

W28

(9/05)

W29

(9/12)

W30

(9/19)

W31

(9/26)

W32

(10/03)

W33

(10/10)

W34

(10/17)

W35

(10/24)

W36

(10/31)

W37

(11/05)

W38

(11/13)

Travel Social activity Work Life Shopping Habits

Once the pandemic is over, what do you think will be very different, somewhat different or mostly the same?

(% saying ‘mostly the same’ after COVID-19)
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THE HARRIS POLL: COVID-19 IN THE U.S.

Holiday Shopping Will Be Online; Most Have Less Spending Money This Year

Thinking ahead to the upcoming holiday shopping season do you 

plan to do your shopping in-person or online? How well do each the following statements apply to you personally?

% Very/Somewhat Well

Source: Harris Poll COVID19 Tracker Wave 38

BASE: PLANS TO SHOP FOR HOLIDAYS (1772)

BB4 Thinking ahead to the upcoming holiday shopping season, do you plan to do your shopping in-person or online?

BASE: GENERAL PUBLIC W38 (n=1963)

BB4A How well do each of the following statements apply to you personally?

8%

13%

36%

29%

14%

Entirely in-person

Mostly in-person

Both in-person and online equally

Mostly online

Entirely online

21%

In-Person

43%

Online

I have less spending money for the holidays this year 

due to the economic impact of the pandemic

The pandemic makes me want to spend more money 

on gifts for my friends and family this holiday season

58%

36%
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THE HARRIS POLL: COVID-19 IN THE U.S.

America Is Divided Whether We’re Prepared for a Second Wave

How prepared do you think the U.S. is to deal with a 

second wave of COVID-19 this winter?
If the U.S. was to impose another lockdown, how likely do you think it is 

that each of the following will happen to you?

49%

51%

Prepared

Not Prepared

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

S07 How prepared do you think the U.S. is to deal with a second wave of COVID-19 this winter?

BASE: EMPLOYED W38 (n=1154)

S06 If the U.S. was to impose another lockdown, how likely do you think it is that each of the following will happen to you?

41%

79%

52%

15%

7%

6%

Be fired/furloughed from my current job

Keep my current job

Likely Not Likely Not Sure
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THE HARRIS POLL: COVID-19 IN THE U.S.

Most Say the Worst Is Still Ahead of Us

Do you believe the worst of COVID-19 is behind us or is 

the worst still ahead of us?

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

CFP03 Do you believe the worst of COVID-19 is behind us or is the worst still ahead of us?

66% 62% 65%

34% 38% 35%

W35
(10/24)

W37
(11/7)

W38
(11/13)

The worst is still ahead of us The worst is behind us
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27%

35%

43%

56%

47%

44%

51% 51% 50% 49% 48% 49%

52% 53%
51% 51% 52%

56%
54% 53% 52%

54% 53% 52% 52% 52%

W2

(3/15)

W4

(3/23)

W5

(3/30)

W6

(4/5)

W7

(4/13)

W8

(4/20)

W9

(4/27)

W10

 (5/3)

W11

(5/10)

W12

(5/17)

W13

(5/28)

W14

(5/31)

W15

(6/8)

W16

(6/15)

W17

(6/20)

W18

(6/29)

W19

(7/4)

W22

(7/26)

W23

(8/2)

W27

(8/30)

W28

(9/05)

W31

(9/26)

W32

(10/03)

W36

(10/31)

W37

(11/05)

(11/13)

Which of the following is true for you? 

“I fear I could die as a result of contracting coronavirus”

Cases: 1.3M

Deaths: 73,000

THE HARRIS POLL: COVID-19 IN THE U.S. 

American Fear Remains Ever-Present Even as States Reopen

Source: Harris Poll COVID19 Tracker Wave 37

BASE: GENERAL PUBLIC W2 (2050); W3 2019); W4 (2023) W5 (2016); W6 (1993); W7 (2013); W8 (2029); W9 (2050); W10 (2039); W11 (2030); W12 (1961); W13 (1996); W14 (1965); W15 (1969); W16 (1963); W17 (1962); W18 (3161); W19 

(1957); W22 (1988); W23 (1992) ; W27 (2022) ; W28 (2022) ; W31 (1971) ; W32 (1976) ; W36 (1954); W37 (n=1983); W38 (1963(

Q18 Which of the following is true for you? I fear I could die as a result of contracting coronavirus/ I do not fear that I could die as a result of contracting coronavirus

Numbers Reported on 

First Day of Tracking

54% thought national 

fear was irrational 

71% now think national 

fear is sensible

Cases: 3,600

Deaths: 0

Cases: 123,578

Deaths: 3,000

Cases: 1.7M

Deaths: 95,000

Cases: 981,000

Deaths: 50,000

Cases: 640,291

Deaths:31,000

Cases: 2.2M

Deaths: 112,000

Cases: 10.2M

Deaths: 243,000
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THE HARRIS POLL: COVID-19 IN THE U.S.

However, Americans Want Their Life Back

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

FR05  How much would you say you miss each of the following during this time of virus-related shutdowns?

How much would you say you miss each of the following during this time of virus-related shutdowns?

% A lot/Somewhat

44%
46%

42%

49%

42%

44%
43%

40%

43%

42%

42%

38%

40%

39%
41%41%

39%
41%37%

36%35%

31%

24%

75%

69%

68%

64%

62%

53%

52%

48%

47%

45%

39%

35%

32%

31%

Gatherings with friends and family

Dining out at a restaurant/bar

In person celebrations (e.g., birthdays, graduations)

Shopping in stores

Going to a social gathering

Attending events like concerts, theatre and sporting…

Going to a movie theatre

Going to church

Traveling on an airplane

Going to my local coffee shop

Going to the gym/work out class

Watching sports on TV

Going to school or university

Working from the office
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THE HARRIS POLL: COVID-19 IN THE U.S.

Moving Forward, Americans See Their Lives Changing in Fundamental Ways

14%

15%

18%

18%

18%

19%

20%

23%

27%

32%

32%

33%

31%

26%

42%

30%

42%

37%

54%

53%

49%

51%

55%

39%

50%

34%

36%

Health insurance

Eating habits

Family life

Healthcare

Personal hygiene

Shopping habits

Work life

Social activity

Travel/vacation

Very different Somewhat different Mostly the same

Once the pandemic is over and things return to normal, what do you think will be very different, somewhat different or mostly the same? 

Source: Harris Poll COVID19 Tracker Wave 38

BASE: GENERAL PUBLIC W38 (n=1963)

LI02  Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be very different, somewhat different or mostly the same?
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THE HARRIS POLL: COVID-19 IN THE U.S.

Americans Say Coronavirus Will Be Remembered Alongside Other Major Events

Source: Harris Poll COVID19 Tracker Wave 37

BASE: GENERAL PUBLIC W12 (1961); W37 (1983)

AD07 Do you believe, in the future, the Coronavirus pandemic will be remembered as a major event in American history alongside wars, terror attacks, and major economic collapses?

Do you believe, in the future, the Coronavirus pandemic will be 

remembered as a major event in American history alongside wars, 

terror attacks, and major economic collapses?

Yes, 87%

No, 13%

Yes, 87%

No, 13%

W12 (5/17) W37 (11/5)
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WHAT MAKES AMERICA GREAT

Many Factors Make a Country Great

87%

85%

82%

82%

81%

79%

78%

76%

75%

73%

69%

68%

67%

65%

60%

56%

56%

48%

44%

Freedom of Speech

The opportunity to vote in free and fair elections

Government stability

Equal treatment by government and society regardless of race

Belief in the importance of equal opportunity

That anyone can rise up from poor circumstances to make a better life

Rule of Law

Freedom of Religion

Peaceful transition of power

Importance of founding documents, like the US Constitution

Rich, natural resources

Free enterprise system

Outstanding political leaders

A government that looks after the less fortunate

Importance of merit and talent toward social and career advancement

Value Placed on entrepreneurship

Free, uncontrolled news media

Welcoming of immigrants

Civilian control of military

Q4  In your opinion, which of the following contribute to making a country great? For each, please say whether it is a 

major contributor, a minor contributor, or not factor.

What is a major contributor to making a country great?


