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THE HARRIS POLL: COVID-19 IN THE U.S.

American Life Slower To Return Than Most Expected 

45%

39%37%

28%

24%
26%

29%

25%

26% 26%

22% 24%

W4
(3/23)

W5
(3/30)

W6
(4/5)

W7
(4/13)

W8
(4/20)

W9
(4/27)

W10
(5/3)

W11
(5/10)

W12
(5/17)

W13
(5/28)

W14
(5/31)

W15
(6/8)

W16
(6/15)

W17
(6/20)

W18
(6/29)

W19
(7/4)

W20
(7/12)

W21
(7/19)

W22
(7/26)

W23
(8/2)

W24
(8/9)

W25
(8/16)

W26
(8/23)

W27
(8/30)

W28
(9/5)

W29
(9/12)

W30
(9/20)

W31
(9/27)

W32
(10/3)

W33
(10/10)

Go out to dinner Go to a gym class Stay in a hotel Go to the movies Go to a sporting event Visit a casino

# of Americans who will return to activities within a month of virus flattening
(Summary of within 30 days) 

States began reopening 
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THE HARRIS POLL: COVID-19 IN THE U.S.

Pause in Office Work and Commuting Has Economic Ripple Effects

63%

45%

32%

28%31%
25%28%
24%

20% 24%

W4
(3/23)

W5
(3/30)

W6
(4/5)

W7
(4/13)

W8
(4/20)

W9
(4/27)

W10
(5/3)

W11
(5/10)

W12
(5/17)

W13
(5/28)

W14
(5/31)

W15
(6/8)

W16
(6/15)

W17
(6/20)

W18
(6/29)

W19
(7/4)

W20
(7/12)

W21
(7/19)

W22
(7/26)

W23
(8/2)

W24
(8/9)

W25
(8/16)

W26
(8/23)

W27
(8/30)

W28
(9/5)

W29
(9/12)

Wave
30

(9/19)

Wave
31

(9/26)

W32
(10/3)

W33
(10/10)

Go to the office Take public transportation Greet people with a handshake Host/attend a large social gathering Fly on a plane

Once the government provides information that the spread of the virus is flattening how long will it take you to do each of the following? 
(Summary of within 30 days) 

States began reopening 
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THE HARRIS POLL: COVID-19 IN THE U.S.

Beneath Anxiety, Reflection and Gratitude

78%

66%

79%

64%

77%

64%

49%

54%

46%
43%

49%

41%

43% 44%
37%

34%35%

30%33%
31%

W6
(4/5)

W7
(4/13)

W8
(4/20)

W9
(4/27)

W10
(5/3)

W11
(5/10)

W12
(5/17)

W13
(5/29)

W14
(5/31)

W15
(6/8)

W16
(6/15)

W17
(6/21)

W18
(6/29)

W19
(7/5)

W20
(7/12)

W21
(7/19)

W22
(7/26)

W23
(8/2)

W24
(8/9)

W25
(8/16)

W26
(8/23)

W27
(8/30)

W28
(9/5)

W29
(9/12)

W30
(9/19)

W31
(9/26)

W32
(10/3)

W33
(10/10)

Appreciative Thankful Compassionate Angry Cabin-fever Lonely Grateful Fear Overwhelmed Claustrophobic Annoyed

Have you felt any of the following during the pandemic?
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THE HARRIS POLL: COVID-19 IN THE U.S.

And Longing For Socialization With Friends And Family

48%
43%

74% 74%
67% 66%

59% 63%

46%

54%49%
53%

43%

50%

W7
(4/13)

W8
(4/20)

W9
(4/27)

W10
(5/3)

W11
(5/10)

W12
(5/17)

W13
(5/28)

W14
(5/31)

W15
(6/8)

W16
(6/15)

W17
(6/20)

W18
(6/29)

W19
(7/4)

W20
(7/12)

W21
(7/19)

W22
(7/26)

W23
(7/2)

W24
(8/9)

W25
(8/16)

W26
(8/23)

W27
(8/30)

W28
(9/5)

W29
(9/12)

W30
(9/19)

W31
(9/26)

W32
(10/3)

W33
(10/10)

Feel lonely Miss gathering with friends/family Miss in-person celebrations

Miss social gatherings Miss attending concerts and sports Miss going to church

Miss going to coffee shops

Source: Harris Poll COVID19 Tracker Wave 29
BASE: GENERAL PUBLIC W29 (2037)
Q9 Do you think your income in 2020 will be lower, higher or about the same as it was in 2019?
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Americans – Even Gen Z – Are Staying Vigilant to Protect Others
THE HARRIS POLL: COVID-19 IN THE U.S.

91%

91%

90%

87%

86%

86%

86%

75%

66%

55%

9%

9%

10%

13%

14%

14%

14%

25%

34%

45%

They want to protect others

They just want things to be normal again

It's the least they can do right now to help fight the pandemic

They believe it will help save our future

Their generation has the power to help stop the spread, it's up to them

They are concerned about their own health

They are concerned about the health of people they live with

All their friends follow them

Masks are a part of their fashion now

Pressure from friends and family

Very much/Somewhat Not at all/Not too much

How much do each of the following reasons drive your decision to follow COVID-19 safety recommendations?

Source: Harris Poll COVID19 Tracker Wave 26 and CDC Special Repot on Americans 16-23
BASE: VARIABLE BASES
CDC14. How much do each of the following reasons drive your decision to follow COVID-19 safety recommendations?

Gen Z

90%

91%

85%

83%

83%

73%

82%

70%

58%

-
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Looking Ahead, Americans Are Planning a ‘Stay-at-Home’ Fall Season
THE HARRIS POLL: COVID-19 IN THE U.S.

How likely or unlikely are these things going to happen this fall?
% of Likely 

59%

56%

53%

49%

48%

40%

30%

29%

29%

28%

24%

23%

My kid(s) will be taking courses online from home

I will be working from home

I will be voting in person

I will be voting by mail

I will be working from the office

Kids will be attending school in person

With working remotely as an option, I will consider living in a different location

I will stay in a hotel

I will travel for winter holidays (Christmas, Hanukkah)

I will take my kid(s) trick or treating for Halloween

We will have a college football season

I will fly on an airplane

Source: Harris Poll COVID-19 Tracker Wave 25, August 14-16, 2020
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Most Are Expecting a Delayed Winner to the Election
THE HARRIS POLL: COVID-19 IN THE U.S.
.

Source: Harris Poll COVID19 Tracker Wave 31
BASE:  GENERAL PUBLIC W31 (n=1971)
MB01. Do you believe that mail-in ballots could delay the time in which the November election results are announced?

Do you believe that mail-in ballots could delay the time in which 
the November election results are announced?

57%

24%

19%

Yes

No

Not sure

61%

54%

48%

60%

66%

58%

70%

53%

Male*

Female

Gen Z/Mill

Gen X*

Boomer*

Seniors*

GOP*

Dem

% Yes

67%
Approve of mail-in 
voting for this election
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And Majority Are Skeptical of Politics in Approval for a COVID Vaccine
THE HARRIS POLL: COVID-19 IN THE U.S.
.

Source: Harris Poll COVID19 Tracker Wave 31
BASE: GENERAL PUBLIC W31 (n=1971) 
VAC03 How confident are you the federal government’s approval of a COVID-19 vaccine will not be motivated or influenced by politics?

How confident are you the federal government’s approval of a COVID-19 
vaccine will not be motivated or influenced by politics?

31%

27%

25%

17%

Very confident

Somewhat confident

Not very confident

Not at all confident

% Not Confident

46%

70%

53%

51%

64%

67%

47%

64%

Male

Female*

Gen Z/Mill

Gen X

Boomer*

Seniors*

GOP

Dem*

42%
Confident

58%
Not confident
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Instead, Americans Are Placing Their Bets on Rapid Testing
THE HARRIS POLL: COVID-19 IN THE U.S.

How accurate do you believe this Abbott rapid test 
would be in determining if a person has COVID-19??

Source: Harris Poll COVID19 Tracker Wave 27
BASE: GENERAL PUBLIC W27 (1946)
RT02. How accurate do you believe this Abbott rapid test would be in determining if a person has COVID-19??

18%

23%

59%

Accurate

Not accurate

Not at all sure

18%

27%

56%

Trustworthy

Not trustworthy

Not at all sure

Abbott Laboratories recently announced they will be 
releasing a COVID-19 rapid test that costs $5 and will 

return results in about 15 minutes. How trustworthy 
would you find such a test?



36
Harris Insights & Analytics LLC, A Stagwell Company © 2020

THE HARRIS POLL: COVID-19 IN THE U.S.

Out is ‘In’ This Year (And Traveling Solo)

Base: Applicable Responses
Q1. Given the ongoing COVID-19 pandemic, would you say you are using the following types of transportation more or less to get around than you did before the pandemic?
Q16. With social distancing restrictions due to the COVID-19 pandemic put into place, how interested are you in each of the following types of alternate activities?

Given the ongoing COVID-19 pandemic, would you say you are using the following types of transportation
more or less to get around than you did before the pandemic?

40%

29%

27%

13%

10%

9%

9%

6%

43%

42%

43%

23%

19%

24%

20%

17%

16%

27%

24%

37%

38%

37%

40%

42%

2%

2%

7%

27%

33%

30%

31%

34%

Walking

Personal vehicle

Bike or scooter

Taxi or ride sharing

Train

Bus or trolley car

Subway or light rail train

Airplane

More Same Less Won't use until pandemic is over65%

Of Americans are 
interested in taking a road 
trip due to the pandemic
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THE HARRIS POLL: COVID-19 IN THE U.S.

Americans Say They’ll Still Travel, But Closer to Home

Base: All Qualified Respondents (2058)
Q4. Thinking ahead to the next few months, which statement best aligns with your typical local travel patterns?

Thinking ahead to the next few months, which statement best aligns with your typical local travel patterns?

45%
Decreasing in number of trips and 
distance in comparison to pre-COVID

27%
Similar to what they were pre-COVID

19%
Similar to what they were pre-

COVID but more focused on trips 
and locations closer to my home

9%
Increasing in number of trips and 

distance in comparison to pre-COVID

55%
will increase or have similar travel 

patterns their travel patterns 
compared to pre-COVID
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THE HARRIS POLL: COVID-19 IN THE U.S.

Most To Avoid Public Rituals Like Malls, Black Friday… Even Santa 

Source: Harris Poll / Bloomberg Holiday Survey, September 29 - October 1, 2020 n=2,064

Thinking about your holiday rituals, which of the following did you do last year that you don’t plan on doing this year?

71%

68%

67%

60%

57%

57%

53%

50%

34%

32%

29%

32%

33%

41%

43%

44%

47%

50%

66%

68%

Going to the mall to take pictures with Santa Claus

Attending holiday parades

Shopping in-person on Black Friday to get the best deals

Going to in-person religious services

Hosting in-person holiday celebrations

Holiday shopping at local holiday markets

Holiday shopping at the mall/department stores

Going to in-person holiday celebrations

Decorating my house with holiday decor

Cooking traditional holiday recipes

Do NOT Plan To Do This Year Plan To Do This Year
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THE HARRIS POLL: COVID-19 IN THE U.S.

Holiday Shopping Is Going Digital This Year 

Source: Harris Poll / Bloomberg Holiday Survey, September 29 - October 1, 2020 n=2,064

Thinking back to last year, did you do your shopping for the holidays in-person or online?
Thinking ahead to the upcoming holiday shopping season, do you plan to do your shopping in-person or online?

35%

25%

38%

21%

47%

32%

In-Person Online Both online and in-person

Last year Last year Last yearThis year This year This year
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Consumers Miss Experience of Shopping; Supplanting With Digital
THE HARRIS POLL: COVID-19 IN THE U.S.

Source: Harris Poll COVID19 Tracker Wave 26
BASE: ALL QUALIFIED RESPONDENTS (1962)
ONL02  What do you miss about shopping in person?
ONL03 Relative to before the pandemic, have you been relying more or less on each of the following ways to evaluate a product online before buying?

What do you miss about shopping in person? Relative to before the pandemic, have you been relying more or less on each 
of the following ways to evaluate a product online before buying?

15%

20%

38%

41%

47%

I don't miss shopping in
person

  Talk to salespeople

  Browsing for unrelated items

  Seeing and testing products
in-person

  The experience in general

35%

31%

30%

27%

23%

39%

37%

39%

36%

29%

8%

8%

9%

9%

10%

Online reviews on company
website

Online reviews on forums or
social media

Articles written about the
product

Video reviews

Customer service chatbot

More The same Less
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THE HARRIS POLL: COVID-19 IN THE U.S.

This Holiday Season, Consumers Are Buying Products Over Experiences

Source: Harris Poll / Bloomberg Holiday Survey, September 29 - October 1, 2020 n=2,064

Are you more or less likely this holiday season to purchase the following types of items compared to last year?

18%

29%

16%

14%

14%

13%

17%

13%

16%

14%

13%

14%

12%

13%

17%

19%

20%

21%

22%

23%

25%

27%

32%

33%

Vehicles

Vacations

Home appliances

Self-improvement products and services

Gaming consoles

In-home exercise equipment

Technology products for the home

Health & wellness products and services

Personal technology products

Home goods

Comfortable clothing for yourself for home

Gift cards

More Less

13%

35%

Non-ParentsParents

40%43%

Gen Z/MillennialsParents
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Amid Uncertainty, Biggest Enemy of Consumption Is Savings
THE HARRIS POLL: COVID-19 IN THE U.S.

24%

35%

19%

30%

17%

10%

21%

12%

22%

11%

19%
12% 17%

32% 32%

59%

51%

18%

23%

W5
(3/30)

W6
(4/5)

W7
(4/13)

W8
(4/20)

W9
(4/27)

W10
(5/3)

W11
(5/10)

W12
(5/17)

W13
(5/28)

W14
(5/31)

W15
(6/8)

W16
(6/15)

W17
(6/20)

W18
(6/29)

W19
(7/4)

W20
(7/12)

W21
(7/19)

W22
(7/26)

W23
(7/2)

W24
(8/9)

W25
(8/16)

W26
(8/23)

W27
(8/30)

W28
(9/7)

W29
(9/12)

W30
(9/19)

W31
(9/26)

W32
(10/3)

W33
(10/10)

Vacation / travelling New clothes New household goods, furniture or appliances

Personal electronics Gifts for family/friends Car

Concert or sporting event Stockpile goods Keep more in savings

Make home improvements

Source: Harris Poll COVID19 Tracker Wave 5-26
BASE: GENERAL PUBLIC
REV01  Are you planning any major purchases once things return to normal and businesses re-open? 

Are you planning any major purchases once things return to normal and businesses re-open? 
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THE HARRIS POLL: COVID-19 IN THE U.S.

Nearly Three-Fifths Say They Will Have Less Spending Money For the Holidays

Source: Harris Poll / Bloomberg Holiday Survey, September 29 - October 1, 2020 n=2,064

How well does the following statements apply to you personally?

I have less spending money for the holidays this 
year due to the economic impact of the pandemic

58%

42%

Very/Somewhat Well (Net)
Not Well At All/Not Too Well (Net)

44%
51%

62%63%
68%

65+55-6445-5418-3435-44
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THE HARRIS POLL: COVID-19 IN THE U.S.

But Majority Say Gift Giving Will Be Just as or More Important This Year

Source: Harris Poll / Bloomberg Holiday Survey, September 29 - October 1, 2020 n=2,064

How much more or less important is gift-giving to 
you this year than other years?

24%
57%

19%

More Important Just as Important Less Important
29%

36%

41%

41%

42%

43%

45%

49%

52%

I feel guilty about not having seen
the people I care about

We all need a moment of escape

Because we all deserve something
to look forward to

It creates a sense of normalcy even
in uncertain times

Kids deserve to be kids again

Giving gifts is one of the few
traditions that COVID-19 hasn't…

Gifting brings people together

Gift giving spreads joy to others, we
need that more than ever

People need to feel loved

For which of the following reasons is gift giving more important to you this year 
than other years? Please select all that apply:
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Thank you!

John Gerzema, CEO, The Harris Poll
jgerzema@harrisinsights.com

http://harrispoll.com

